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Abstract

Intercultural business communication is an applied form of ethnography in which a speaker closely perceives and evaluates
components of another culture. The fast rise in business globalisation has carried with it an expanded requirement for compelling
worldwide interconnection. To ascertain a healthy business relationship and sustainability, cultural differences are important to
understand. With the use of content analysis, this study discussed intercultural business and communication methodologies that are
pieces of intercultural business communication. It is contended that for intercultural business communication to occur, it is not
adequate for every one of the three factors to be available. The three factors interact and form a collaboration that mirrors the
dynamic character of intercultural business communication. The study concluded that cultural differences, awareness, and
understanding are paramount in an intercultural communication environment. Therefore, to accomplish effective business
communication within an intercultural environment, the interactants have to understand and apply the values, symbols, and rituals
of the other culture.
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Introduction

Intercultural Business Communication (IBC) has without a doubt developed into a complex
disciplinary attempt (Adanlawo and Vezi-Magigaba 2023; Wang 2022; Neuliep 2016).
According to Liu et al. (2022) and Holliday (2018), intercultural business communication is an
applied form of ethnography in which a speaker closely perceives and evaluates components of
another culture. Holliday (2018) discussed seven factors that affect business communication as
they move across cultures: language, environment/technology, social organisation, authority,
nonverbal behaviour, and conceptions of time. It is by framing the right questions about these
variables that one can gain insight into new cultures and their business practices. There is a need
for nations and businesses globally to comprehend and appreciate one another because the
international business environment is rapidly becoming interconnected and interdependent.

According to Eriksen (2020), the fast rise in business globalisation has carried with it an
expanded requirement for compelling worldwide interconnection. To ascertain a healthy
business relationship and sustainability, cultural differences are important to understand.
Adanlawo et al. (2021) pointed to three significant factors as the cause of failure in some
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industries: the lack of intercultural skills and competence, the inability to communicate
effectively in a global setting, and the failure to apply appropriate etiquette in business
negotiations. Nevertheless, it is contended that variances in communication styles and culture
are significant impediments to the management of business communication (Alsola 2023;
Neuliep 2016). The importance of understanding culture has to be paramount in order to achieve
feasible intercultural communication. According to Sorrells and Sekimoto (2016), intercultural
communication can serve as a bridging gap between the advantaged and disadvantaged in a
society.

An organisation ability to recognise and purposely build inter-organisational systems for the
shared advantage of individuals and for the lessening of dysfunctional social results has been the
hidden technique of numerous industries in globalising their operations. Chaka and Adanlawo
(2022) aver that the accomplishment of business networks as time goes on is dependent upon
each collaborator's interest in each system relationship and also the collaborators' capacity to
impart successfully all through the length of the relationship. The competitive significance of
solid relationships has created a fundamental change in marketing and organisational
methodology that has reclassified the exchange procedure.

Core intercultural business theory asserts that there is a positive relationship between a firm’s
degree of multi-nationality and its performance (Bonelli 2022; Abdullah 2018; Shetty 2013),
given that internationalisation offers the opportunity to grow and enhance their competitiveness.
As businesses become more globalised, more noteworthy quantities of individuals are leading
businesses crosswise over national and social limits. Culture conflicts will continue to displease
all aspects of business worldwide because of these phenomena. Culture influences people’s
feelings and their impressions of others, prompting social miscommunications which can be
expensive for organisations (Chaka and Adanlawo 2022). With the expanded acknowledgment
that culture influences all aspects of universal industry, comes the test for organisations to work
effectively in socially differing conditions (Srivastava et al. 2020; Szkudlarek et al. 2020).

The establishment of effective inter-organisational communications is essential to achieving
strong relational connections in an international market. Peronard and Brix (2019) affirm that
without effective inter-organisational communications, learning among network industries that
are in partnership will be reduced, and the continuing efficiency of the system will be impaired.
According to Wang and Flannery (2021), communication implies that there is a specific social
system that permits interpretation of the message by the receiver to keep up with the genuine
intention of the sender. In the event that the social structure (national and additionally
authoritative) does not have adequate shared traits, communication might be less viable than
when the typical social establishment is steady. Intercultural business communication is critical
to an industry for at least two reasons. Firstly, it shapes the globalisation strategy of the industry
as knowledge is gained and integrated. Secondly, it can change the content and process of an
industry’s globalisation strategy to enhance its long-term prospects (Reddy and Adanlawo
2018).

The Concepts of Intercultural Business Communication

In understanding the meaning of IBC, the relationship between language (communication),
business, and culture is essential. Nkomo and Adanlawo (2023), and Moeran (2021) observe that
communication is involved in all sorts of cultural design and acts of social behaviour in business.
The author adds that the connection between culture, business, and language may not be obvious
at the beginning. He contends that when people learn their native language, they also
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unconsciously acquire their cultures; however, if a person learns another language or grows up
speaking more than one language, that person may become aware of the various ways that each
language allows its speakers to perceive and describe reality. The dissimilarities in perceptions
establish differences in culture, and language, more than any other factor, is the greatest
determinant of one’s culture. We concur that intercultural business communication can best be
understood by understanding the variables that form intercultural business communication:

Culture

Jakobsen et al. (2023) declare culture to be the aggregate understanding of a gathering of
individuals that incorporates their considerations, emotions, values, practices, communication,
and their translation of tangible boosts (sights, scents, sounds, and tastes). Culture is most likely
the most ideal approach to completely welcoming the complexities of intercultural business
communication. Puzzo et al. (2024) suggests four aptitude zones that are required for making an
individual more interculturally skilled in business:

i. Personal quality, which includes factors such as self-ideas, is simply the manner in which an
individual perceives himself, just as it is the availability of the person to uncover information
about himself and his counterpart with almost no nervousness.

ii. Relational abilities are significant, and a successful communicator ought to have the option
to manage varied individuals in various circumstances.

iii. Psychological modification is imperative for an individual to have the option to oversee
culture shock, which is frequently uncovered as pressure, dissatisfaction, and estrangement in
new conditions.

iv. Cultural mindfulness affirms that an individual needs to comprehend both the social traditions
and social frameworks of a situation before s/he can be skilled regarding cultures (Puzzo 2024).

Business

According Chaka and Adanlawo (2023a), business exercises are of two kinds: internal and
external. Among the internal exercises are: keeping up and improving the resolve of workers;
providing requests to workers; recommending strategies and systems; reporting approaches and
organisational changes; and keeping the management updated. The external exercises identify
with selling and acquiring products and ventures, answering to the management and the investors
on the money-related condition and business activities, and creating a positive atmosphere for
leading business. Each action, internal or external, prompts some outcome.

Adanlawo and Chaka (2022) demonstrate that the principal motivation behind each
communication in business is to acquire some outcome. The sender anticipates that he should
accomplish something by composing the message, putting in a request, affirming an activity,
and sending some information. Peronard and Brix (2019) add that to accomplish this, the
language utilised must be plain, brief, and to the point, and the style must focus on drawing
attention, stirring interest, or convincing. Orbe and Harris (2022) highlight the fundamental
elements that distinguish business communication, which are as follows:

It manages different business and industrial subjects.
It is portrayed by certain proper components, for example, business and specialised jargon.
It is fair-minded, and objective in information dissemination.
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It has nearly a high centralisation of certain intricate composition strategies and techniques.

Nkomo and Adanlawo (2024) and Peronard and Brix (2019) state that for organisations to viably
enjoy intercultural business communication, it is important to make them comprehend
organisational structures and management styles. Organisational structures decide factors, for
example, the division of work, the centralisation of power, and the level of custom inside the
orgainisation. These, thus, shape the managers' duties. The jobs and conduct of supervisors are
probably going to significantly affect (intercultural) communication within an organisation,
since they can impact different workers, and their perspectives towards others may decide the
kind of communication that will occur. To summarise, business communication can be
characterized as the utilisation of effective language for passing a business or industrial message
to accomplish a foreordained goal.

Communication

Reddy and Adanlawo (2018) argue that communication is a strategy by which information is
transferred and received to achieve an objective at whatever point individuals communicate
together. The definition shows the embodiment of communication, as in, without
communication, there cannot be cooperation. Communication is significant for our regular day-
to-day existence. Communication is a significant determinant of our responses to issues and
determines our exhibition capacity. Communication is a unique procedure; individuals are
consistently not communicators or receivers. With the aforementioned definition,
communication can be regarded as a technique that can be utilised to deal with any sort of
business, regardless of whether small or large. Barrett et al. (2021) express that through
communication, messages are sent and received. Martella and Bracciale (2022) argue that an
individual participating in the communication process can act as both a sender and a receiver at
the same time. Every individual involved in communication is one of a kind. Everybody has
their own particular manner of life and method for acting in given conditions.

Intercultural Communication

Intercultural communication is the administration of messages to make meaning between
cultures (Neuliep 2016). Intercultural communication is characterized by Halliday (2018) as
having profound significance in understanding individuals’ identities/personalities, by staying
away from discernments, acknowledging complexities, and not oversumming up singular
occurrences. As indicated by Orbe and Harris (2022) and Sorrells and Sekimoto (2015),
intercultural communication is communication between individuals from various societies. This
indicates that intercultural communication happens at whatever point a message composer is an
individual from one culture and the message recipient is from another. Sorrells and Sekimoto
(2015) state that the majority of us underestimate our cultures until we end up with individuals
from various societies. The author further state that our customs and traditions show us the
proper behaviour within our cultures. R’boul (2022) identifies the major factors of intercultural
communication in terms of four major categories:

Ideology, which includes the set of experiences and perspectives of a culture with beliefs, and
religion as its primary elements.

Socialisation, which alludes to the manner in which individuals get familiar with the legacy,
mentalities, qualities, and activities that are fitting to their way of life.

Forms of discourse, comprise two sub-classes: elements of language (information and
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402 Intercultural Business Communication: A Key to Building
relationship, negotiation and ratification, group harmony, and individual welfare) and non-
verbal communication, which comprises kinesics, proxemics, and concepts of time.

Face systems, and this involves kinship, the concept of self, and in-group and out-group
relationships. This is significant as these aspects all differ from culture to culture, thus making
intercultural communication so complex (R’boul 2022).

This brief explanation of the variables that form intercultural business communication (IBC)
leads to what intercultural business communication (IBC) is.

The Essentials of Intercultural Business Communication

Adanlawo and Vezi-Maigaba (2023) ascribe IBC to issues relating to culture, communication,
and business. It is communication that involves individuals or groups from different cultural
backgrounds in a business environment. It has distinct identities from business communication,
intercultural communication, and international business. Chen et al. (2024) and Holmes and
Wilson (2022) assert that inter-cultural matters are among the most tenacious influences on
intercultural business activity. The infiltration of foreign businesses worldwide, globalisation,
and internationalisation have brought focus to the competitiveness and competency of businesses
at home and abroad. Chen et al. (2024) aver that an increase in foreign-owned businesses has
necessitated the need for business organisations to communicate with their business counterparts
from different cultures, therefore resulting in a need for intercultural communication
competency.

According to Chen et al. (2024), globalisation is a spatial procedure wherein institutions and
geography are key to understanding cultural demands. Holmes and Wilson (2022) argue that
culture has brought about expanded social intrigue, social contact, and varieties of grammatical
structures. The significance of intercultural business communication is clarified by Sorrells and
Sekimoto (2015), who define globalisation and the impact it has on organisations. The author
contends that all business is influenced by globalisation, in spite of the fact that not all
organisations are worldwide. For business organisations to function effectively in international
transactions, it is essential to approach the new worldwide market and make themselves adequate
or ideally attractive to consumers.

Eriksen (2020) asserts that global business might be portrayed by its capacity to rise above
existing limits of three sorts. To start with, worldwide ventures cross the outer limits of countries,
existence, or duties that are in some sense quantifiable. Second, less unmistakable limits like
culture, thought, or the connection between self (association) and others should likewise be
crossed if worldwide open doors are to be reached. This infers that businesses must gain
proficiency in the specialty of intercultural communication so as to have a competitive
advantage. Intercultural business communication opens up new markets worldwide for
enterprises of all sizes and sectors to grow their activities abroad at uncommon rates, which
requires an expansion in key partnerships and thus intercultural organisations.

To build relationships and connections regularly with clients from different societies, most
organisations or independent ventures depend on representatives to be their primary
intermediaries. Jakobsen et al. (2023) maintain that organisations taking part in cross-national
business must be insightful about multifaceted issues explicitly relating to business
communication. Ting-Toomey and Dorjee (2018) opine that cordial interactions among
individuals from different cultures and backgrounds will lead to globalisation expansion.
Thereby, organisations need decent variety to turn out to be increasingly imaginative and open
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to change. Lim et al. (2023) postulate overseeing and esteeming diversity as a key part of
effective means of people management, which can improve the organisation’s profitability. This
implies that unmanaged diversity in an organisation may turn into a hindrance to accomplishing
management objectives. Consequently, diversity can be seen as a “double-edged sword.”

The Influence of Culture on Communication of Business

Feasible intercultural communication in business plays an imperative role in preventing
misinformation and misconceptions. Individuals are compelled to re-examine the significance
of intercultural communication because of intercultural contact and interdependence. And we
also have to keep in mind the target of achieving viable intercultural communication proficiency
(Xaba et al. 2024; Puzzo 2024). Every communication is influenced by culture and environment.
According to Chen et al. (2024) and Chaka and Adanlawo (2023b), culture and communication
are connected. This indicates that culture affects communication; every single social gathering
impacts the procedure by which the view of the truth is made and supported, and culture is
likewise authorized through communication and, in this manner, affected by communication.

Similarly, Chaka (2014) argues that communication and culture are interrelated and
complementary; nevertheless, when engaged in an intercultural situation, an essential viewpoint
to remember is social contrasts. What might be viewed as powerful relational abilities and
adequate conduct in one culture may not be applicable to another. Bonvillain (2019) confirms
that individuals define and decipher messages based on their culture. Culture variety impacts the
implications one credits to communication. Cultural contrasts do not just exist between
individuals who speak various dialects but also between individuals who speak a similar dialect.
Each culture has its own individual principles and inclinations for cooperation. At the point when
these guidelines and inclinations are dismissed or new, people are probably going to confound
the significance of the message and misinterpret the effect of the message.

Ting-Toomey and Dorjee (2018) stress that when speaking with individuals whose states of
mind, values, opinions, traditions, and practices are socially not quite the same as our own, we
communicate across cultural limits. This could prompt false impressions that would more often
than not happen between individuals of the same or comparable culture. Imparting
communication across cultures has demonstrated challenges in comprehension or translating
messages; it is accordingly clear that culture impacts communication and vice versa. Ting-
Toomey and Dorjee (2018) state that to accomplish an objective in intercultural interaction
arrangements, it is vital to comprehend distinctive communication styles in various nations.
Understanding the distinctive cultural differences prevalent among various countries poses an
advantage for intercultural business transactions.

Different Views of Culture

Kiister (2024) defines the main dimensions that distinguish cultures as “individualism versus
collectivism, power distance, masculinity versus femininity, low-context versus high-context,
high uncertainty avoidance versus low uncertainty avoidance, and a long-term versus a short-
term orientation.”

Individualism versus Collectivism

Kister (2024) recommends accentuation on setting as the most remarkable trait of collectivist
societies. Collective cultures stress setting, recommending attributes such as inflection of voice,
signals, and the communication setting have more importance than verbal words. Individualistic
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societies then again place an accentuation on content more than on setting. Besides, it portrays
the depiction of relationships between people in a specific culture (Lu et al. 2021; Alejo 2018).
In a situation where accentuation is placed incredible on a singular objective, individualism
happens. Individualistic culture advances individual imagination, accomplishment, and
progression at an individual level. Instances of individualistic societies incorporate places like
North America and Western Europe. Collectivistic cultures underline the significance of group
objectives. Individuals in a specific collectivistic culture are relied upon to set aside singular
wants, objectives, and plans for group objectives. Instances of collectivistic societies are
available in Africa and Arab nations.

Low-Context and High-Context Culture

Low-context cultures support explicitness in communication. Individuals in low-setting societies
are progressively free to communicate with people outside their culture. According to Broeder
(2021), low-context communication styles are peculiar to western nations. Communication in
high-context cultures depends intensely on irrationality (Adanlawo and Chaka 2023; Broeder
2021; Rai and Agarwal 2020). Most African societies as well as Asian societies have high-
setting cultures. In Japan, for instance, quietness is esteemed so much that an individual of
scarcely any words is viewed as attentive, astute, reliable, and decent. In high-context settings,
for example, Japan (and most Asian regions) or Colombia, understanding the nonverbal
segments of communication is generally increasingly critical to accepting the proposed
significance of the communication (Broeder 2021).

Yang et al. (2021) recognise the ideas of high-context and low-context as major elements in
communication styles. High-context exchanges present information that has been well planned
for the receiver and the circumstances of the discussion. At the point when the cultural context
is broadly high, communication does not require a lot of basic information from one individual
to another. However, when cultural understanding is low, low-context communication requires
a ton of foundational information.

Low-Power Distance and High-Power Distance

According to Rai and Agarwal (2020), the extent to which a culture values power is known as
power distance. Low-power distance cultures see disparities in force and status as shallow.
According to Jiang et al. (2021), individuals have the privilege to exercise power in societies.
Unlike high-power distance cultures, it keeps up disparity in power and status. Certain people
are given regard in the public eye as more intelligent or more important; this denotes high-power
separation cultures.

Masculinity versus Femininity

Cultures could be recognized by manliness and gentility. Walton (2022) states that cultures that
place higher incentives on manly qualities emphasise rivalry and material riches. Manly cultures
recognise man's supremacy and rely on his strength to perform better. Cultures that esteem
female attributes are increasingly lenient on women by assigning lesser activities to them.
According to Sa’ar (2006), feminine cultures place more emphasis on personal satisfaction and
concern for the less privileged.

Uncertainty Avoidance
Uncertainty avoidance is characterized by Caputo et al. (2019) as a degree of avoidance in which
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an individual within a specific culture feels compromised by vulnerability and uncertainty and
endeavours to maintain a strategic distance from such circumstances. Individuals are required
by rules and customs to identify social circumstances in cultures that are progressively disposed
to maintain a strategic distance from vulnerability. Caputo et al. (2019) argue that there is a need
to quest for truth and confidence in relationship building pertaining to intercultural
communication. It is a well-accepted norm that individuals with high cultures are reluctant to
compromise, unlike those with low uncertainty avoidance cultures.

Long-versus Short-Term Orientation

Here, a cultural group holds a rational bearing regarding the future instead of a standard,
important, or transient opinion (Caputo et al. 2019). Relationships are motivated by status,
cheapness, having a sentiment of disfavour, and the mission for certified sentiments of self-
possession. Culture dictates how to exchange greetings. Additionally, people of a culture
acknowledge when to be quiet and when to talk and how non-verbal communication can be used
to convey an understandable message. This can be achieved when people make sense of worthy
conduct, think, talk, and even tune in to certain cultures.

Everyone is characterized by specific patterns of thinking, feeling, and behaving acquired
throughout his or her life, starting within the family and continuing at school, at the workplace,
and eventually in the social environment in which the individual lives. All these patterns define
an individual's culture. According to Ting-Toomey and Dorjee (2018), cultures differ from one
another, and consequently, the communication practices and behaviours of people from diverse
cultural backgrounds will vary considerably. Therefore, cultural feelings and sign methods are
sufficiently unique to hinder the communication process between people in an intercultural
context. According to Caputo et al. (2019), values and practices are the ways in which cultural
differences are apparent.

Influence of Culture on Non-Verbal Communication

Matsumoto and Hwang (2016) postulate that culture assumes a noteworthy duty in changing the
interaction of human communication through non-verbal cues. Culture guides individuals on the
most proficient method to communicate relationally. Culture as well directs how an individual
allots with others; it could be personal or social. Yang et al. (2021) argue that culture could be
contact, whereby people in such culture could indulge in close body contact when in social
gathering. These include, for example, Saudi Arabia, France, Italy, and most North African
nations. People from Western Europe and North America, then again, want to save a specific
measure of individual space in open communication.

Similarly, as individuals of various societies vary in the manner in which they utilise individual
space between at least two communicators, People from the Mediterranean area will in general
be wanton in communicating their feelings, while the Chinese and Japanese will in general reveal
their feelings in public. Touch is essential in human daily activities. Touch can be a sign of
transparency, comfort with, and trust in the other individual (Matsumoto and Hwang 2016). The
measure of touch that is adequate for people and how they need to be contacted are, to a great
extent, dictated by culture. For example, Asian individuals, such as the Japanese, avoid touching
in public because their cultures preclude this. Whereas, most Westerners show fondness in public
because their cultures support it.

Owolabi et al. (2024) identify perception of time as another component affected extraordinarily
by culture. Time understanding varies with culture. A few cultures will in general be distracted
posthumanism.co.uk
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by time, while individuals in different cultures value time. For example, an American may
presume that the Japanese are hostile since the Japanese in general will express their feelings in
public discussion (Bonvillain 2019). Gesturing with one's head, which symbolises understanding
in North America, though in Japan this may infer a message has been received, not indicating
that the person agrees with the message.

Understanding the above contrasts rearranges intercultural business by assisting with lessening
uneasiness, facilitating trade, and ensuring better understanding.

Conclusion

Intercultural business communication has significance in each circumstance where individuals
in business from various cultural backgrounds interact every day. It is of the utmost important
that these individuals figure out how to acknowledge and endure differences relating to language
diversities, nonverbal behaviours, perspectives, measures, perspectives, and customs. If such
resistance is not accomplished, intercultural business communication is probably going to fizzle,
consequently preventing progress and tranquil interrelationships. Previously, conversations on
the theory of intercultural business communication have generally centered on intercultural
communication utilising business as a model as opposed to including business as a particular
variable. This study discusses intercultural business and communication methodologies that are
part of intercultural business communication.

It is contended that for intercultural business communication to be effective, the three factors
must interact and form a collaboration that mirrors the dynamic character of intercultural
business communication. With this, business communication turns into a remarkable concept
that is unique in relation to intercultural religious communication. As stated by Adanlawo
(2017), a range of communication issues may emerge in intercultural business. Puzzo (2024)
adds that cultural differences may impede the communication process. It is envisaged that
misinformation may occur as a result of differences in culture. Also, if socio-cultural noise
persists, it might lead to communication breakdown.

Consequently, people who transact business interculturally have to learn about those cultures,
their values, beliefs, and symbols. As an outsider, the business negotiator may never come to
share those values and beliefs, but he may get a good understanding of them. In intercultural
business communication, participants need to take into account the fact that they are dealing
with individuals, and there are always exceptions to every rule. There are cultural patterns that
work as a guideline and prevent basic intercultural misunderstandings, but at the same time, one
should adapt to each circumstance and stay open to new experiences and practices. Therefore,
to accomplish effective business communication within an intercultural environment, the
interactants have to understand and apply the values, symbols, and rituals of the other culture.
As stated by Cuccurullo and Cinganotto (2020), cultural differences, awareness, and
understanding are paramount in an intercultural communication environment.

All authors have read and agreed to the published version of the manuscript.

Author Contributions: Conceptualization, E.F.A., and M.C., methodology, E.F.A.; formal
analysis, E.F.A., and M.C.; investigation, E.F.A.; resources, M.C.; writing—original draft
preparation, E.F.A.; writing—review and editing, E.F.A., and M.C.

Informed Consent Statement: Informed consent was obtained from all subjects involved in
the study.

Journal of Posthumanism



Adanlawo & Chaka. 407
Data Availability Statement: The data presented in this study are available on request from
the corresponding author. The data are not publicly available due to restrictions.

Conflicts of Interest: The authors declare no conflict of interest.

References

Abdullah, Fuad. "Social actors in an Intercultural Communication classroom: A discursive lens of
intercultural education.” Indonesian JELT: Indonesian Journal of English Language Teaching 13, no. 1
(2018): 31-51.

Adanlawo, Eyitayo Francis, and Makhosazana Faith Vezi-Magigaba. "South African dairy industry and the
use of intercultural business communication for improvement." International Journal of Innovative
Technologies in Social Science 3 (39) (2023).

Adanlawo, Eyitayo Francis, and Mpho Chaka. "Internal corporate communication as a public relations
function to improve organisational reputation.” Journal of African Films and Diaspora Studies 5, no. 1
(2022): 33.

Adanlawo, Eyitayo Francis, Mike Megrove Reddy, and Hemduth Rugbeer. "Intercultural business
communication: The implications of language barriers." Psychology and Education Journal 58, no. 5
(2021): 6281-6290.

Adanlawo, Eyitayo Francis. "Community development: The use of corporate social responsibility initiatives
by shopping centre Landlords." PhD diss., University of Zululand, 2017.

Alejo, Ayodele Oluwole. "The maintenance of tertiary institution buildings in ondo state, Nigeria: practice,
problem and prospect.” Civil and Environmental Research 10, no. 5 (2018): 90-95.

Alsola, Manolito C. "A Literature Review on Multicultural Business Communication.” American Journal
of Multidisciplinary Research and Innovation 2, no. 5 (2023): 47-54.

Barrett, Ashley K., Jessica Ford, and Yaguang Zhu. "Sending and receiving safety and risk messages in
hospitals: An exploration into organizational communication channels and providers’ communication
overload." Health Communication 36, no. 13 (2021): 1697-1708.

Bonvillain, Nancy. Language, culture, and communication: The meaning of messages. Rowman &
Littlefield, 2019.

Broeder, Peter. "Informed communication in high context and low context cultures." Journal of Education,
Innovation, and Communication 3, no. 1 (2021): 13-24.

Buzatu, Nicoleta-Elena, and Maria-Daniela Pipas. "Effective communication-A viable solution to
mediation.” International Journal of Academic Research in Business and Social Sciences 4, no. 1
(2014): 681.

Caputo, Andrea, Oluremi B. Ayoko, Nii Amoo, and Charlott Menke. "The relationship between cultural
values, cultural intelligence and negotiation styles." Journal of Business Research 99 (2019): 23-36.

Chaka, Mpho, and Eyitayo Francis Adanlawo. "Role of public relations (PR) in nation-building: A case
study of South Africa.” Journal of Nation-Building and Policy Studies 6, no. 3 (2022): 5.

Chaka, Mpho, and Eyitayo Francis Adanlawo. "Role of public relations (PR) in nation-building: A case
study of South Africa.” Journal of Nation-Building and Policy Studies 6, no. 3 (2022a): 5.

Chaka, Mpho, and Eyitayo Francis Adanlawo. "The Impact of Communication Management on National
Development Plan: A South African Case Study." Journal of African Languages & Literary Studies 6,
no. 2 (2023): 41.

Chaka, Mpho. "Public relations (PR) in nation-building: An exploration of the South African presidential
discourse." Public Relations Review 40, no. 2 (2014): 351-362.

Chen, Yuan, Ziyue Yang, Bingsheng Liu, Dan Wang, Yan Xiao, and Anmin Wang. "How cultural
intelligence affects expatriate effectiveness in international construction projects.” Engineering,

posthumanism.co.uk



408 Intercultural Business Communication: A Key to Building
Construction and Architectural Management 31, no. 4 (2024): 1696-1714.

Cowan, David. Strategic internal communication: how to build employee engagement and performance.
Kogan Page Publishers, 2017.

Cuccurullo, Daniela, and Letizia Cinganotto. "Fostering cultural awareness for a global competence." In
Handbook of research on bilingual and intercultural education, pp. 125-158. IGI Global, 2020.

Eriksen, Thomas Hylland. Globalization: The key concepts. Routledge, 2020.

Holliday, Adrian. Understanding intercultural communication: Negotiating a grammar of culture.
Routledge, 2018.

Holmes, Janet, and Nick Wilson. An introduction to sociolinguistics. Routledge, 2022.

Jakobsen, Michael, Verner Worm, and Sven Horak. "Compassion in the international business studies—
prospects for future research.” Critical Perspectives on International Business 19, no. 5 (2023): 594-
613.

Jiang, Ling, Huachao Gao, and Linda Hui Shi. "The effect of power distance beliefs on the inconspicuous
versus conspicuous consumption of luxury accessories in China and the USA." Journal of Marketing
Management 37, no. 15-16 (2021): 1459-1489.

Kiister, Ines, Natalia Vila, and Amparo Kuster-Boluda. "Studying international complaints: a multicultural
analysis across two time periods." Journal of Business & Industrial Marketing (2024).

Lim, Juhwan, Yue Vaughan, and Jichul Jang. "Do employees’ perceptions of diversity management enhance
firm’s financial performance: the moderating role of board members’ diversity level." International
Journal of Contemporary Hospitality Management 35, no. 11 (2023): 3990-4009.

Liu, Yunyao, Jiajie Liu, and Brian King. "Intercultural communicative competence: Hospitality industry
and education perspectives." Journal of Hospitality, Leisure, Sport & Tourism Education 30 (2022):
100371.

Lu, Jackson G., Peter Jin, and Alexander S. English. "Collectivism predicts mask use during COVID-19."
Proceedings of the National Academy of Sciences 118, no. 23 (2021): e2021793118.

Martella, Antonio, and Roberta Bracciale. "Populism and emotions: Italian political leaders’ communicative
strategies to engage Facebook users." Innovation: The European journal of social science research 35,
no. 1 (2022): 65-85.

Matsumoto, David, and Hyisung C. Hwang. "The cultural bases of nonverbal communication." (2016).

Moeran, Brian. The business of ethnography: Strategic exchanges, people and organizations. Routledge,
2021.

Neuliep, James W. Intercultural communication: A contextual approach. Sage Publications, 2016.

Nkomo, Nomusa Yolanda, and Eyitayo Francis Adanlawo. "The impact of unemployment on alcohol
consumption: A panel data analysis." International Journal of Innovative Research and Scientific
Studies 7, no. 4 (2024): 1365-1373.

Nkomo, Nomusa Yolanda, and Eyitayo Francis Adanlawo. "The implications of population ageing on
savings rates.” Management and Entrepreneurship: Trends of Development 2, no. 24 (2023): 8-16.
Orbe, Mark P., and Tina M. Harris. Interracial communication: Theory into practice. Waveland Press, 2022.
Owolabi, Oluwafemi Collins, Eyitayo Francis Adanlawo, and Abimbola Gbemisola Owolabi. "Job
Involvement and Work Satisfaction as Correlates of A Responsiveness Behaviour Among Nurses in
Abua Multi-System Hospital, Ado-Ekiti." Revista de Gestdo Social e Ambiental 18, no. 6 (2024):

e07868-e07868.

Peronard, Jean-Paul, and Jacob Brix. "Organizing for inter-organizational learning in service networks."
The Learning Organization 26, no. 3 (2019): 276-288.

Puzzo, Gabriele, Maha Yomn Shaa, Salvatore Zappala, and Luca Pietrantoni. "The impact of cultural
intelligence on burnout among practitioners working with migrants: an examination of age, gender,

Journal of Posthumanism



Adanlawo & Chaka. 409
training, and language proficiency." Current Psychology 43, no. 5 (2024): 4443-4457.

R’boul, Hamza. "Postcolonial interventions in intercultural communication knowledge: Meta-intercultural
ontologies, decolonial knowledges and epistemological polylogue." Journal of International and
Intercultural Communication 15, no. 1 (2022): 75-93.

Rai, Arpana, and Upasna A. Agarwal. "Examining fit perceptions and workplace bullying relationship: The
moderating role of power distance orientation." IMB Management Review 32, no. 4 (2020): 365-375.

Reddy, Mike Megrove, and Eyitayo Francis Adanlawo. "Communication’s module: Inclusion within all
undergraduate qualification at higher education institutions." Gender and behaviour 16, no. 2 (2018):
11359-11376.

Sa'ar, Amalia. "Feminine strength: Reflections on power and gender in Israeli-Palestinian culture."
Anthropological Quarterly (2006): 397-430.

Shetty, Sadu. Impact of firm performance, multi-nationality, and innovation in MNCs. Nova Southeastern
University, 2013.

Sorrells, Kathryn, and Sachi Sekimoto, eds. Globalizing intercultural communication: A reader. Sage
Publications, 2015.

Srivastava, Saurabh, Shiwangi Singh, and Sanjay Dhir. "Culture and International business research: A
review and research agenda." International Business Review 29, no. 4 (2020): 101709.

Szkudlarek, Betina, Joyce S. Osland, Luciara Nardon, and Lena Zander. "Communication and culture in
international business—Moving the field forward." Journal of World Business 55, no. 6 (2020): 101126.

Ting-Toomey, Stella, and Tenzin Dorjee. Communicating across cultures. Guilford Publications, 2018.

Walton, Jonathan Lee. "“Have the Sons of Africa No Souls?” Manliness, Freedom, and Power in the
Cultural Roots of Afro-Phallic Protestantism.” In The Sexual Politics of Black Churches, pp. 65-77.
Columbia University Press, 2022.

Wang, Qing. "Development and Validation of an Instrument to Measure Chinese Tertiary Students'
Intercultural Business Competence: A Multi-stage Triangulation Study.” PhD diss., Murdoch
University, 2022.

Wang, S., and T. Flannery. "Intention or Request: The Impact of Message Structures. Games 2021, 12, 12."
(2021).

Xaba, F., Adanlawo, E. F., & Nkomo, N. Y. (2024). Ecotourism initiatives contribution to improved
livelihoods: A case of Umkhanyakude District Municipality. International Journal of Innovative
Technologies in Economy, (2 (46)).

Yang, Xiaoxu, Jue Hou, and Zachary W. Arth. "Communicating in a proper way: How people from high-
/low-context culture choose their media for communication.” International Communication Gazette 83,
no. 3 (2021): 238-259.

posthumanism.co.uk



