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Abstract

Tourism visits in Bali, especially in independent tourism villages, are still low compared to the number of visits before the pandemic,
50 it is necessary to encourage tourism to maintain it, one of which is by encouraging revisit intention. The purpose of this study is
to explain the influence of destination image (based on THK), service quality, tourism experience, government policy on revisit
intention.The Grand Theory in this study is the Theory of Planned Behaviour with Supporting Theory SOR and Resource Based
View (RBV). The study was conducted on independent category tourist villages in Bali, with a sample size of 220 respondents based
on a purposive sampling approach. The research respondents were people who had or were visiting tourist villages in Bali. Data
were collected offline, namely directly distributed to each respondent. The collected data were analysed using Smart-PLS. The results
show that Destination image (based on THK) and service quality have a positive and significant effect on revisit intention, destination
image (based on THK) and service quality have a positive and significant effect on tourism experience, tourism experience has a
positive and significant effect on revisit intention, tourism experience mediates the influence of destination image (based on THK)
and service quality on revisit intention, government policy is unable to moderate the influence of Destination image (based on THK)
on revisit intention and finally government policy moderates quasi-moderation the influence of service quality on Revisit Intention.
This study is able to build and prove the revisit intention model using TPB Theory, SOR Theory. the results of the study showed that
the tourism experience variable which was proven to be a partial mediation variable. Therefore, the managers of Independent
Tourism Villages can take concrete steps to increase revisit intention.

Keywords: Destination Image (Based on Tri Hita Karana), Service Quality, Tourism Experience, Government Policy, Revisit
Intention.

Introduction

Tourism is a globally important economic pillar, providing a major source of income and
employment in many countries. Indonesia, known for its rich cultural heritage and stunning
natural scenery, is highly dependent on tourism. The tourism sector not only generates
significant national income through direct and indirect channels such as taxes and trade, but also
stimulates growth in various related sectors including the creative industries and small and
medium enterprises (SMEs). Scholarly works and historical data consistently describe the
economic transformation driven by tourism in regions such as Bali, which helps shape strong
local economies by creating jobs, improving infrastructure, and preserving cultural identity
(Butler & Douglas, 2003; Zhang et al., 2017). Despite its recognized economic benefits, the
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dynamics of tourist return visits are an important component of sustainable tourism development
that remains underexplored, especially in the context of Indonesian cultural villages. Return visit
intentions are influenced by a variety of factors including Tri Hita Karana-based destination
image, tourist experiences, and perceived service quality. However, the interaction between
these factors and the role of external influences such as government policies in shaping these
intentions are not well documented in the Indonesian context. This gap in the literature limits
stakeholders' ability to formulate targeted strategies that enhance visitor experiences and
encourage repeat visits.

Understanding the determinants of revisit intention is critical to ensuring the long-term
sustainability of tourist destinations. By identifying the key factors that influence tourists'
decisions to revisit, stakeholders can develop more effective marketing strategies, especially in
Bali in this study adapting the Tri Hita Karana culture in managing tourist villages, so that the
destination image can be improved. Tri Hita Karana means the concept of harmony and
togetherness, in this study the destination image based on Tri Hita Karana is one of the variables
that influences revisit intention. In addition to destination image, improving service quality, and
tailoring experiences that meet or exceed expectations and furthermore, insights into the impact
of government policies on tourism can guide policymakers in creating sustainable tourism and
conserving cultural and natural resources.

This study aims to fill the existing knowledge gap by exploring how Tri Hita Karana-based
destination image, service quality, and tourist experience collectively influence revisit intention
to tourist villages in Bali. In addition, this study seeks to examine the moderating effect of
government policies on this relationship. By providing empirical evidence on these dynamics,
this study will offer valuable insights that can lead to improved visitor satisfaction, increased
economic benefits, and better preservation of cultural heritage. This study not only contributes
to the academic literature by integrating the theory of planned behaviour with empirical
investigations, but also offers practical recommendations for tourism operators and
policymakers to optimize strategic planning and resource allocation in the Indonesian tourism
sector.

Literature Review and Hypothesis
Theoretical Basis in Research

Several theories underlie research on tourism, revisit intention, and the interaction of factors that
influence this phenomenon. The following is a detailed exploration of the theories, integrating
them into the current research framework on revisit intention in tourist villages in Bali:

Theory of Planned Behaviour (TPB)

The Theory of Planned Behaviour (TPB) states that individual behaviour is directly influenced
by their intention to perform the behaviour, which is further influenced by attitudes, subjective
norms, and perceived behavioural control (Ajzen, 1991). In the context of tourism:

o Attitude reflects tourists' positive or negative assessment of repeat visits to tourist
villages.

o Subjective norms involve perceived social pressure to engage or not engage in repeat
visits.

o Perceived behavioural control reflects tourists' perceptions of the ease or difficulty of
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repeat visits, which may be influenced by past experiences and anticipated barriers.
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Figure 1. Theory Model

Tourism
Experience

Stimulus-Organism-Response (S-O-R) Model

The S-O-R model, originating from environmental psychology, explains how stimuli (S)
external to an individual affect the organism (O), which in turn produces a response (R)
(Mehrabian & Russell, 1974). In the context of tourism:

. Stimulus: Environmental and marketing stimuli such as promotional materials or the
physical environment of the tourist village.

. Organism: The tourist's internal processes, including emotional and cognitive
assessments of stimuli.

. Response: Traveler behavior such as the decision to revisit or recommend a destination.
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Figure 2. Supporting Theory Model
Resource-Based View (RBV)

The Resource-Based View focuses on the resources and capabilities of organizations, including
tourism destinations, as sources of competitive advantage and sustainable performance (Barney,
1991). In tourism, resources such as natural beauty, cultural richness, and superior service
quality are seen as important for attracting and retaining tourists.
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Figure 3. Supporting Theory Model
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Tri Hita Karana (THK)

Tri Hita Karana is a traditional Balinese philosophy that promotes harmony between humans,
nature, and spirituality. In the context of tourism in Bali, the implementation of THK can
improve the image of the destination by aligning tourism development with local cultural values,
thus potentially increasing the attractiveness of the destination and the quality of the visitor
experience.

Destination Image

Destination image is a complex construct that describes tourists’ perceptions and attitudes
toward a destination, encompassing both tangible and intangible attributes. Researchers have
noted that a positive destination image significantly enhances tourists’ satisfaction and is an
important determinant of revisit decisions (Echtner & Ritchie, 1993). Studies by Zhang et al.
(2017) and Chaulagain et al. (2019) have shown that destination image components, such as
natural scenery, cultural richness, and local hospitality, significantly influence revisit intentions.
In addition, destination image acts as a marketing tool that shapes potential visitors’ expectations
and perceptions, which influences their behavior before, during, and after their visit.

Service Quality

Service quality in tourism refers to tourists’ assessment of the overall excellence and value of
the service provided. Parasuraman, Zeithaml, and Berry (1985) defined service quality through
five dimensions: tangibles, reliability, responsiveness, assurance, and empathy. High service
quality results in increased customer satisfaction and loyalty, which are predictors of revisit
intention (Cronin & Taylor, 1992). A study by Prayag et al. (2013) has emphasized the role of
service quality in creating memorable experiences that not only meet but also exceed tourists’
expectations, thereby fostering a desire to revisit.

Tourism Experience

The concept of tourism experience is essential to understanding tourist behavior, encompassing
the emotional, physical, intellectual, and spiritual interactions that tourists experience with a
destination (Pine & Gilmore, 1998). Memorable tourism experiences, especially those that are
unique and highly engaging, tend to influence tourists’ satisfaction and their intention to revisit
(Kim, 2017). This relationship is supported by the experiential view of consumption, which
suggests that tourists seek experiences that provide personal meaning and emotional
engagement.

Government Policies

Government policies play a significant role in shaping the tourism landscape by creating
infrastructure, regulatory environments, and promotional activities that facilitate or hinder
tourism development. The effectiveness of government policies in ensuring sustainable tourism
practices, maintaining quality standards, and promoting cultural and environmental conservation
can have a significant impact on tourists' perceptions and decisions to revisit (Dwyer & Kim,
2003).

Hypotheses

Based on the literature review, the following hypotheses can be proposed to guide the empirical
investigation:
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HI1: Destination image based THK Positive is significantly associated with higher revisit
intention among tourists visiting cultural villages in Bali. This hypothesis reflects the direct
impact of perceived destination attractiveness and value on revisit intention.

H2: Higher perceived service quality at cultural tourism sites significantly increases revisit
intention. This hypothesis underlines the importance of effective service delivery in enhancing
tourist satisfaction and encouraging repeat visits.

H3: Destination image has a positive and significant effect on tourism experience.

This hypothesis reflects the direct impact of perceived destination attractiveness and value on
tourist experience.

H4: Service Quality has a positive and significant effect on Tourism experience

This hypothesis underlines the importance of providing effective services in increasing tourist
satisfaction so that a good tourist experience will be created.

HS5: Tourism experience has a positive and significant effect on Revisit Intention
This hypothesis reflects the direct impact of perceived tourist experience on revisit intention.

H6: (a) Positive tourism experience mediates the relationship between destination image and
revisit intention. This hypothesis suggests that the influence of destination image on revisit
intention is channeled through the quality of the experience experienced by tourists during their
visit. (b) Tourism experience mediates the influence of service quality on revisit intention. This
hypothesis suggests that the influence of service quality on revisit intention is channeled through
the quality of the tourism experience experienced by tourists during their visit.

H7: Government policies that support tourism development and sustainability significantly
moderate the relationships between (a) destination image and revisit intention, and (b) service
quality and revisit intention. This hypothesis considers the role of government actions in
enhancing or diminishing the effects of destination image and service quality on revisit intention.

This hypothesis aims to explore the dynamics of tourists’ intention to revisit, providing a
comprehensive framework to understand the factors influencing repeat visits in the context of
Balinese cultural tourism. The results have the potential to offer actionable insights for tourism
managers, marketers, and policymakers to design strategies that not only attract new visitors but
also grow a loyal visitor base.

Research Methodology

This study adopts a descriptive and correlational research design to quantitatively evaluate how
Tri Hita Karana-based destination image, service quality, and tourism experience influence
revisit intention among tourists visiting tourist villages in Bali. Primary data for this study will
be collected through a structured questionnaire, which will assess tourists’ perceptions across
several dimensions. The target population includes domestic tourists visiting independent tourist
villages in Bali. We aim to sample approximately 220 respondents, ensuring a robust analysis
that can yield statistically significant results. Purposive sampling with multiple criteria was used
to ensure tourist representation.

Data collection was conducted by distributing questionnaires directly to respondents in each
independent tourism village in Bali. The questionnaire will include demographic questions to
obtain basic information such as age, gender, and education, as well as Likert scale questions to
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measure variables such as Tri Hita Karana-based destination image, service quality, and tourism
experience, and their impact on revisit intention.

For data analysis, Smart PLS software was used. Descriptive statistics will summarize the data,
while inferential statistics will explore and measure the relationships between variables.
Mediation analysis will further assess the direct and indirect effects between variables. The
reliability of the survey instrument will be confirmed through Cronbach's alpha to assess internal
consistency, and construct validity will be established through factor analysis.

This methodical approach will provide comprehensive insights into the factors that drive tourists'
decisions to revisit Balinese tourist villages, which will inform more effective tourism
development and marketing strategies.

;;z;rla Operational Definition Measurement Scale
. Refers to tourists' perceptions of the Measured usmg a 5—_p_01nt Likert
Destin : ... | scale assessing cognitive aspects
. cultural and natural attributes of Bali's . .
ation . . . . (beliefs about attributes) and
cultural villages, influencing their overall . .
Image | . . e affective aspects (feelings towards
impression of the destination. o
the destination).
Servic | The tourists' appraisal of the overall quality | Assessed through a 5-point Likert
e and value of services provided during their | scale based on the dimensions and
Qualit | visit, including tangibility, reliability, | indicators of the SERVQUAL
y responsiveness, assurance, and empathy. model.
Touri | Encompasses the emotional, intellectual,
sm and spiritual interactions that tourists have | Evaluated based on indicators and
Exper | with the destination, contributing to their | using a 5-point Likert scale.
ience overall satisfaction.
Revisi | The likelihood of tourists returning to the | Measured by questions assessing the
t tourism villages in Bali and recommending | probability =~ of returning and
Intent | them to others, reflecting their overall | recommending the destination, using
ions satisfaction and loyalty. a 5-point Likert scale.
Gover | Tourist perceptions .of goverpment pol.lcy Assessed through items on perceived
nment | support and effectiveness in enhancing . .
. . . e supportiveness and effectiveness of
Policy | tourism experiences and facilitating . L .
. A . tourism-related policies, using a 5-
Impac | sustainable practices in independent tourist L
. point Likert scale.
t villages
Table 1. Operational Definitions and Measurement
Variable Symbeol | Indicator Source
Destination Parahyangan Windia dan Dewi (2011),
image (THK- | X1.1 Rich in cultural heritage Suardikha (2013), Toudert et al
based) (X1) X1.2 Cultural attractions (2016), Zhang (2017),
Chaulagain et al, (2019),
Pawongan Karpika and Mentari (2020),
X1.3 Well-being of life Nazir (2021), Nguyen (2022),
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Variable Symbol | Indicator Source
dan Rehman (2022) Serta
X1.4 Interesting management Focus  Group  Discussion
X1.5 Friendly management (2024).
X1.6 Have tourist facilities
Palemahan
X1.7 A fun place
X1.8 Comfortable environment
X1.9 Nature beauty
X1.10 Preservation of tourist
objects
Service Quality | X2.1 Tangibily Zeithaml et al (2013:42), Fikri
(X2) X2.1.1 The quality of the physical | dkk  (2016), Putri dan
facilities in the tourist | Sukaatmadja (2018),
village is adequate Hetereigonity (dalam
X2.1.2 | Have complete equipment | Mukarom dan Laksana, 2018:
X2.1.3 Management Appearance 68-69), Kumar (2019),
Kuswanto dan  Anderson
X2.2 Realibility (2021), dan Wardana et al
X2.2.1 Commitment to service (2021)
X2.2.2 | Fastservice
X2.2.3 Reliable
X2.3 Responsiveness
X2.3.1 Responsive in providing
information
X2.3.2 | Responsive to desires
X2.3.3 Ready to assist
X2.4 Empathy
X2.4.1 Understanding the needs
X2.4.2 | Giving attention
X2.4.3 Captivating the heart
X2.5 Assurance
X2.5.1 Can be trusted
X2.5.2 | Be thorough in providing
services
X2.53 Polite
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Variable Symbol | Indicator Source
Tourism MIl.1 Interaction between tourists | Zhanga (2017), Nazir (2021),
experience (M) | M1.2 Management friendliness dan Wardana (2021)
M1.3 Resident interaction
Ml1.4 Culture
ML.5 Easily accessible
M1.6 destination
M1.7 Fun activities
MI1.8 Enjoyable experiences
M1.9 Nature conservation
Benefits of visiting
Government Z1.1 Supervision Lee et al. (2015), Lee., (2016),
Policy (Z) Z1.2 Security Hati et al (2017), Prasetyo et
Z1.3 Regulation al., (2023), dan Perda Bali
Z1.4 Accessibility (2020)
Z1.5 Tourism Marketing
71.6 Ease of Transaction
Revisit Y1.1 Intend to revisit Zhanga., 2017; Zeithaml et al.,
Intention (Y) Y1.2 Plan to revisit 2018; Chaulagain et al., 2019;
Y1.3 Visit priority Ngohai., 2020; Nguyen., 2022;
Y1.4 Intend to recommend Rehman et al., 2022; Ren et al.,
2022

Table 2. Identification of Research Variables
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Destination Image
{Berbasis THE)

Tourism

; Revisit Intention
Experience

Service Quality

Government Policy

Figure 4. Research Model

This comprehensive methodology aims to provide a robust framework for understanding the
factors that influence tourists’ decision to revisit tourist villages in Bali, thereby offering insights
into effective strategies for tourism management and marketing.

Results and Discussion

Analysis of respondent characteristics from Independent Tourism Villages in Bali reveals a
diverse demographic profile, segmented by gender, education, occupation, income, frequency
of visits, and vacation budget. Notably, the majority of travellers were female, reflecting a
broader trend that women tend to travel more frequently as they age. Educationally, travellers
were more likely to have advanced degrees, reflecting an increased environmental awareness
and preference for eco-friendly destinations. Professionally, the majority identified as
professionals, suggesting that these visitors may be seeking an escape from their routine urban
environments through rural tourism.

Income analysis shows that most tourists have a higher income, consistent with previous
research showing that income level significantly influences travel behaviour. Frequency of visits
shows a strong repeat visit rate, indicating that the village's appeal lies in offering authentic
experiences that are different from typical tourist destinations. Budget considerations show a
preference for more affordable travel experiences, indicating that economic disparities influence
travel choices.
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Figure 5. Structural Model
Original e
. g t statistics | p ..
Variable sample Description

0)

(|O/STDEV])

values

Destination Image (X1) ->
Revisit Intention (Y)

0,170

8,961

0,000

Supported

Destination Image (X1) ->
Tourism Experience (M)

0,291

6,543

0,000

Supported

Government Policy (Z) -> | -0,065

Revisit Intention (Y) 0,430 0,667 Not Supported
Service Quality (X2) -> | 0,394

Revisit Intention (Y) 13,186 0,000 Supported
Service Quality (X2) -> | 0,652

Tourism Experience (M)

19,359

0,000

Supported

Tourism Experience (M) ->
Revisit Intention (Y)

0,690

4,653

0,000

Supported

Government Policy (Z) x
Service Quality (X2)
Revisit Intention (Y)

1
\%

0,068

2,845

0,004

Supported

Government Policy (Z) x
Destination Image (X1) ->
Revisit Intention (Y)

0,009

0,326

0,745

Not Supported
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Original e
Variable sample ¢ statistics | p Description
(0) (|JO/STDEV|) | values

Service Quality (X2) ->
Tourism Experience (M) -> | 0,450 4,460 0,000 Supported
Revisit Intention (Y)

Destination Image (X1) ->
Tourism Experience (M) -> | 0,201 3,647 0,000 Supported
Revisit Intention (Y)

Table 3. Path Coefficients

Evaluation of five main research variables, destination image based on Tri Hita Karana (THK)
philosophy, service quality, tourism experience, government policy, and revisit intention
involved 44 indicators assessed through a Likert scale. The findings highlighted positive
perceptions of Tri Hita Karana-based destination image, particularly praising its natural beauty
and cultural preservation efforts. Service quality was deemed adequate across all dimensions
such as reliability and empathy, indicating effective service delivery that likely contributed to
high revisit intention.

The tourism experience was rated positively, with cultural engagement and interaction between
tourists and locals highly valued, enriching the visitor experience and fostering a deeper
understanding and appreciation of local culture. Government policies were seen as supportive,
particularly in marketing the village as a tourist destination, which was critical to attracting
visitors.

Inferential analysis using Structural Equation Modelling (SEM) validated the hypothesized
relationships between the variables. Significant direct effects were observed for destination
image-based Tri Hita Karana and service quality on tourism experience and revisit intention.
Tourism experience played a mediating role, enhancing the impact of Tri Hita Karana-based
destination image and service quality on revisit intention. In addition, government policies were
shown to be able to moderate the impact of service quality on revisit intention effectively,
although government policies were unable to moderate the impact of Tri Hita Karana-based
destination image on revisit intention.

These insights underscore the important interactions between service quality, Tri Hita Karana-
based destination image, and supportive government policies in shaping tourists’ experiences
and motivations to revisit, suggesting that a holistic approach to destination management can
significantly enhance visitor satisfaction and likelihood of returning.

Demographics and Segmentation

The demographic analysis of tourists in Bali’s self-guided tourism villages provides a snapshot
of the typical visitor profile, with a dominant presence of female tourists (64%), reflecting a
broader societal trend of increasing female participation in travel, perhaps influenced by social
dynamics and lifestyle changes across generations. This is in line with research such as Tilley &
Houston (2016), which noted an increase in travel frequency among women with age.
Educational data shows a predominance of tourists with higher education degrees, which
correlates with increased environmental awareness and preference for destinations that promote
sustainable practices. This preference is supported by literature showing that higher levels of
education foster greater awareness and commitment to environmental issues, which influences
Journal of Posthumanism
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travel choices.

Income and Professional Background

Data on tourists’ professional background and income level provide insight into the economic
aspects that influence travel decisions. The majority of tourists who are professionals indicate
that these individuals may seek out destinations such as Mandiri Village as a place to take a
break from the demanding urban work environment, seek tranquillity, and a more relaxed
lifestyle. This is supported by the high proportion of tourists with disposable income, which
confirms the relationship between higher income levels and the ability to travel, as suggested by
Liet al. (2018).

Tourism Variables: Image, Quality, Experience

Destination image analysis based on Tri Hita Karana revealed that tourists value independent
tourism villages for their cultural richness and natural beauty, integral components of the THK
philosophy that emphasizes living in harmony with nature, people, and spirituality. This positive
image increases the intention to revisit, indicating the importance of maintaining and promoting
authentic cultural and environmental attributes. Service quality in the villages was rated high,
particularly in terms of reliability and empathy, highlighting the importance of reliable and
empathetic service in enhancing tourist satisfaction and encouraging repeat visits.

Travel experiences were highly rated, particularly in terms of cultural engagement and
interaction with locals. This suggests that enriching interactions and activities that allow
travellers to delve deeper into local culture significantly enhance the overall travel experience,
in line with the trend towards experiential and educational tourism.

Government Policies and Tourism Support

Government policies are considered supportive, especially in effective marketing that helps
attract tourists by promoting the unique characteristics of the village. These findings suggest that
proactive government strategies in tourism marketing and infrastructure development are
essential in shaping positive tourist experiences and supporting sustainable tourism growth.

Inferential Analysis and Theoretical Implications

SEM analysis provides empirical support for the proposed relationships among the study
variables, confirming the direct and indirect effects of destination image and service quality on
revisit intention. In particular, tourism experience mediates this relationship, highlighting the
role of immersive and engaging tourist experiences in motivating revisits. Moderation analysis
highlights the role of government policies in enhancing the impact of service quality on revisit
intention, although it does not significantly affect the impact of Tri Hita Karana-based
destination image. This suggests that while the intrinsic quality of a destination drives revisits,
the quality of services provided and supported by effective policies can significantly enhance
this effect.

Conclusion

The results show that Destination image (based on THK) and service quality have a positive and
significant effect on revisit intention, destination image (based on THK) and service quality have
a positive and significant effect on tourism experience, tourism experience has a positive and
significant effect on revisit intention, tourism experience mediates the influence of destination
image (based on THK) and service quality on revisit intention, government policy is unable to
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moderate the influence of Destination image (based on THK) on revisit intention and finally
government policy moderates quasi-moderation the influence of service quality on Revisit
Intention. This study is able to build and prove the revisit intention model using TPB Theory,
SOR Theory. This can be seen from the results of the study which show that the tourism
experience variable which is proven to be a partial mediating variable. Therefore, the managers
of Independent Tourism Villages can take concrete steps to improve the destination image and
revisit intention.

References

Abbasi, G.A., Su-Yee, S. and Goh, Y.-N. (2020a), “An integrative approach for determining consumers
mobile advertising related attitudes and intentions”, International Journal of Interactive Mobile
Technologies, 14(6). pp. 95-110

Abbasi, G.A., Yow, B.C. and Goh, Y.N. (2020b), “Does the milk powder scare matter? A survey
examining Penang’s consumer purchase intention with attitude as the mediator”, International Food
Research Journal, 27(2), pp. 327-338.

Abdullah, S. I. N. W. and Lui, E. (2018). Satisfaction Drivers and revisit intention of International
Tourists in Malaysia. Journal of Tourism, Hospitality and Environment Management,3(9),1-13.
http://www.jthem.com/PDE/JTHEM-2018-09-06-01.pdf

Adhitama, S. (2020) Konsep Tri Hita Karana Dalam Ajaran Kepercayaan Budi Daya. Jurnal ilmu agama
dan kebudayaan, 20(2), 29-45. https://ejournal.unhi.ac.id/index.php/dharmasmrti/issue/view/23.

Adnan, 2018. Pengaruh Prilaku Konsumen terhadap Keputusan Pembelian Susu Morinaga di
lhokseumawe. Jurnal visione and Strategis,7(2), pp.1-9

Andari, R., Supartha, W G., Riana I G and Sukawati, T. (2020). Exploring the Values of Local Wisdom as
Sustainable Tourism Attractions. International Journal of Social Science and Business, 4(10).
1jssb.v4i4.29178., pp. 489-498

Ajzen, L. (1991). "The theory of planned behavior". Organizational Behavior and Human Decision
Processes. 50(2): pp.179-211. doi:10.1016/0749- 5978(91)90020-T

Ajzen, 1. (2001). "Nature and operation of attitudes". Annual Review of Psychology. 52(1): pp.27-58.
doi:10.1146/annurev.psych.52.1.27

Ajzen, 1. (2002). "Perceived Behavioral Control, Self-Efficacy, Locus of Control, and the Theory of
Planned Behavior". Journal of Applied Social Psychology. 32(4), pp.665-683. doi:10.1111/5.1559-
1816.2002.tb00236.x

Ajzen, L., and Fishbein, M. (2005). The Influence of Attitudes on Behavior. In D. Albarracin, B. T.
Johnson, and M. P. Zanna (Eds.), The handbook of attitudes, pp, 173-221. Lawrence Erlbaum
Associates Publishers.

Ajzen, 1. (2006) Constructing a TPB Questionnaire: Conceptual and MethodologicalConsiderations.pp.1-
14.http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.601.956andrep=rep1andtype=pdf

Ajzen, 1. (2020). The theory of planned behavior: Frequently asked questions. Human Behavior and
Emerging Technologies, 2(4), 314-324.

Akroush, M.N., Jraisat, L.E., Kurdieh, D.J., AL-Faouri, R.N. and Qatu, L.T. 2016. Tourism Service
Quality and Destination Loyalty — The Mediating Role of Destination Image from International
Tourists’ Perspectives. Tourism Review, Vol. 71 No. 1, pp. 18-44

Alonso, A. D. (2017b). Exploring a developing tourism industry: A resource- based view approach.
Tourism Recreation Research, 42(1), 45-58

Amir, N. 2018. Development of Local Wisdom-Based Tourism. Advances in Social Science, Education
and Humanities Research. Atlantis Press. Vol. 282. pp.175-179

Amjad, N. and Wood, A.M. (2009). "Identifying and changing the normative beliefs about aggression

Journal of Posthumanism



Jodi et al. 2137

which lead young Muslim adults to join extremist anti- Semitic groups in Pakistan" (PDF).
Aggressive Behavior. 35(6), 514—519. CiteSeerX 10.1.1.332.6476. doi:10.1002/ab.20325

Andreu, R., Claver, E., and Quer, D. (2010). Entry of Spanish tourism firms into new businesses.
International Journal of Contemporary Hospitality Management. 22(1), 7-23.

Anugerah. 2023. Daya Tarik Wisata Budaya. SMK Wiyasa Magelang

Atmari, N. V., and Putri, V. W. (2021). The Effect of Tourism experience on Revisit Intention through
Destination image and Satisfaction. Management Analysis Journal,10(1),85-94.
https://doi.org/10.15294/maj.v10i1.45503

Azzahra, C. 1., Darmayanti, E, F., and Suyanto. 2021. “Pengaruh Kreativitas, Modal Usaha, Diversifikasi
Produk Dan Kebijakan Pemerintah Terhadap Keberlanjutan Bisnis Umkm (Studi Pada Umkm Bidang
Perdagangan di Kelurahan Iringmulyo Kota Metro).” Jurnal Akuntansi Aktiva, 2(1):104-12.

Barnes, S. J., Mattsson, J., and Serensen, F. (2016). Remembered experiences and revisit intentions: A
longitudinal study of safari park visitors. Tourism Management, 57, 286—294.
https://doi.org/10.1016/j.tourman.2016.06.014

Barney, J.B. 1991. Firm resources and sustained competitive advantage. Texas A and M. University,
Journal of Management, 17(1), pp. 99-120

Bandura, A. (2006). Psychological Modeling: Conflicting Theories. Milton Park: Routledge.

Baron, R.M. and D.A. Kenny. 1986. The Moderator-Mediating Variable Distinction in Social
Psychological Research: Conceptual, Strategic, and Statistical Considerations. Journal of Personality
and Social Psychology, 51(6), 1173-1182

Benge, L. and Neef, A. 2018. Tourism in Bali at The Interface of Resource Conflicts, Water Crisis and
Security Threats. Neef, A. and Grayman, J.H. (Ed.) The Tourism—Disaster—Conflict Nexus
(Community, Environment and Disaster Risk Management, Vol. 19. Emerald Publishing Limited.
Bingley, pp. 33-52

Bichler, B. F., Pikkemaat, B., and Peters, M. (2020). Exploring the role of service quality, atmosphere and
food for revisits in restaurants by using a e- mystery guest approach. Journal of Hospitality and
Tourism Insights, 4(3), 51-369. https://doi.org/10.1108/JHTI-04-2020-0048

Boulding, Kenneth. (1956) The Image: Knowledge in Life and Society. Ann Arbor, MI: University of
Michigan Press, 175 pp

Budiwiyanto, Joko 2005. Tinjauan Tentang Perkembangan Pengaruh Local Genius Dalam Seni Bangunan
Sakral (Keagamaan) Di Indonesia. Jurnal Ornamen, Vol. 2, No. 1, pp. 24-35

Buttler, R., and Pearce, D, G,. 2003. Tourism Development: Routledge Advances in Tourism.

Brandebusemeyer, C., Klas, Thme., and Bosch, E,. (2022). Travelers' information need in automated
vehicles - a psychophysiological analysis. doi: 10.1109/HCCS55241.2022.10090285

Chan, W. C., Wan Ibrahim, W. H., Lo, M. C., Mohamad, A. A., Ramayah, T., and Chin, C. H. (2022).
Controllable drivers that influence tourists’ satisfaction and revisit intention to Semenggoh Nature
Reserve: the moderating impact of destination image. Journal of Ecotourism, 21(2), 147-165.
https://doi.org/10.1080/14724049.2021.1925288

Chaminuka, P.; Groeneveld, R.A.; Selomane, A.O; and van lerland. (2011). Tourist preferences for
ecotourism in rural communities adjacent to Kruger National Park: A choice experiment approach.
Tourism Management, 33, 168-176

Chaulagain, S., Wiitala, J., and Fu, X. (2019). The impact of country image and destination image on US
tourists’ travel intention. Journal of Destination Marketing and Management,12(1),1-11.
https://doi.org/10.1016/j.jdmm.2019.01.005

Chen, C.F. and Tsai, D.C. (2007) How Destination Image and Evaluative Factors Affect Behavioral
Intentions?. Tourism Management, 28, 1115-1122. https://doi.org/10.1016/j.tourman.2006.07.007

posthumanism.co.uk



2138 Building a Revisit Intention Model of Independent Tourism

Chen, G.; So, K.K.F.; Hu, X.; and Poomchaisuwan, M. (2022). Travel for affection: A stimulus-organism-
response model of honeymoon tourism experiences. Journal of Hospitality and Tourism Research, 46,
1187-1219

Chi, N. T. K. (2022). the Impact of Travel Experience, Travel Motivation, and Destination image on
Tourists” Revisit Intention To Ecotourism. TNU Journal of Science and Technology, 227(04), 69-75.
https://doi.org/10.34238/tnu-jst.5548

Chi, N.T.K. and Pham, H. (2024), "The moderating role of eco-destination image in the travel motivations
and ecotourism intention nexus", Journal of Tourism Futures, Vol. 10 No. 2, pp. 317-333.
https://doi.org/10.1108/JTF-01-2022-0014

Chin, W. W. (1998). The partial least squares approach for structural equation modeling. In G. A.
Marcoulides (Ed.), Modern methods for business research (pp. 295-336). Lawrence Erlbaum
Associates Publishers.

Chin, W. W. (2010). How to write up and report PLS analyses. In V. Esposito Vinzi, W. W. Chin, J.
Henseler, & H. Wang (Eds.), Handbook of partial least squares: Concepts, methods and applications
in marketing and related fields (Springer Handbooks of Computational Statistics Series, Vol. II, pp.
655-690). Berlin: Springer.

Chin, C. H., Thian, S. S.-Z., and Lo, M. C. 2017. Community’s Experiential Knowledge on The
Development of Rural Tourism Competitive Advantage: a Study on Kampung Semadang — Borneo
Heights, Sarawak. Tourism Review. Vol. 72 No. 2, pp. 238-260.

Christoper Lovelock & Lauren K Wright.2007. Manajemen Pemasaran Jasa, PT. Indeks, Indonesia

Chung-Hsien, L. (2013). Determinants of Revisit Intention to a Hot Springs Destination: Evidence from
Taiwan. Asia Pac. Journal and Tourism Research, 18, 183-204

Clegg, S. R., Carter, C., Kornberger, M. and Schweitzer, J. (2017). “Strategy: theory and practice”, Sage
Publications.

Coley, L. S., Lindemann, E., and Wagner, S. M. (2012). Tangible and intangible resource inequity in
customer-supplier relationships. The Journal of Business and Industrial Marketing, 27(8), 611-622.

Cordano, M., and Frieze, 1. H. (2000). Pollution reduction preferences of U.S. environmental managers:
Applying Ajzen’s theory of planned behavior. Academy of Management Journal, 43, 627-641.

Christina, E., and Hermanto, Y.B., 2023. The Effect of Tourist Destination Image (TDI) on Intention to
Visit through Tourism Risk Perception (TRP) of COVID-19 in the Tourism Industry in the New
Normal Era in Indonesia: Case Study in East Java. Journal of Risk and financial management, Vol 16.
No.2

Christoper Lovelock and Lauren, K. W. (2007). Manajemen Pemasaran Jasa, PT. Indeks, Indonesia, 52.

Crompton J.L. 1979. An Assessment of the Image of Mexico as a Vacation Destination and the Influence
of Geographical Location Upon That Image. Journal of Travel Research. Vol. 17, No. 4, pp. 18-23

Crompton J.L. 1979. Motivations for Pleasure Vacation. Journal of Tourism Research. Vol. 6, No. 4, pp.
408-424

Damanik, J., 2013 Pariwisata Indonesia (Antara Peluang dan Tantangan), Yogyakarta, Pustaka Pelajar

Darmadinata, A, 2023. Implementasi Wisata Budaya Berdasarkan Konsep Tri Hita Karana di Como Uma
Canggu, Badung. Politeknik Negeri Bali.

Dethan, A. G., Suryawardani, [. G. A. O., and Wiranatha, A. S. (2020). The Effect of Marketing Mix and
Service Quality on Satisfaction and Revisit Intention to Kampung Coklat, Blitar Regency. E-Journal
of Tourism, 7(2), 323 pp. https://doi.org/10.24922/e0t.v7i2.64598

Dewi, A. N., and Abidin, Z. (2021). Analysis of the Relationship of Service Quality, Motivation and
Destination image to Destination Loyalty: A Case Study of Wonorejo Mangrove Ecotourism in
Surabaya, East Java. Journal of Aquaculture and Fish Health, 10(1), 46 pp.

Journal of Posthumanism



Jodi et al. 2139

https://doi.org/10.20473/jath.v10i1.19922

Dwijendra, N.K.A. 2020. From Tradition to Modernization in Morphological Process of Indigenous
Settlement Patterns in Bali, Indonesia. International Journal of Advanced Science and Technology,
Vol. 29 No. 8, pp. 856-868

Echtner, C. M. and Ritchie, J. B. 2003. The Meaning and Measurement of Destination Image. Journal of
Tourism Studies, Vol. 14, No. 1, 37-48

Elliott, M. A., Armitage, C. J., and Baughan, C. J. (2003). Drivers’ compliance with speed limits: An
application of the theory of planned behavior. Journal of Applied Psychology, 88, 964-972.

Engel., Blackwell, Roger D., Miniard, Paul W. (2005). Consumer Behavior. Cincinnati: South-Western
College Publishing

Evans, N. G. (2016). Sustainable competitive advantage in tourism organizations: A strategic model
applying service dominant logic and tourism's defining characteristics. Tourism Management
Perspectives, 18, 14-25.

Fadiryana, N. A., and Chan, S. (2020). Pengaruh Destination image Dan Tourist Experience Terhadap
Revisit Intention Yang Dimediasi Oleh Perceived Value Pada Destinasi Wisata Halal di Kota Banda
Aceh. Jurnal Manajemen Inovasi, 10(2), 1-23

FuS., Chen X., and Zheng H.(2020) Exploring an adverse impact of smartphone overuse on academic
performance via health issues: A stimulus-organism-response perspective. Behaviour and
Information ~ Technology. 2020:1-13. doi: 10.1080/0144929X.2020.1716848.

Garson, D.G.  2016. Partial Least Squares (PLS-SEM): Regretion and Structural
Equation Models. 2016 Edition, Copyright @c 2016 by G. David Garson and Statistical Associates
Publishing

Gentle, J.E., W.K., Hérdle, and Y. Mori., 2010. Partial Least Squares: Concepts, Methods and
Applications. Editors: Vincenzo Esposito Vinzi, Wynne W. Chin, Jorg Henseler, Huiwen Wang,
Springer Handbooks of Computational Statistics, ©Springer-Verlag Berlin Heidelberg 2010, pp.23-
99. DOI 10.1007/978-3-540-32827-8

Ghazanfar A. A., Kumaravelu, J., Y Goh, Y. N., and Singh, K. S. D., 2021. Understanding the intention
to revisit a destination by expanding the theory of planned behaviour (TPB). Spanish Journal of
Marketing - ESIC Volume 25 Issue 2. pp1-30

Ghozali, 1., 2018. Aplikasi Analisis Multivariate dengan Program IBM SPSS 25. Semarang, Badan
Penerbit Universitas Diponegoro.

Guo, Z.; Yao, Y.; and Chang, Y.C. (2022). Research on customer behavioral intention of hot spring
resorts based on SOR model: The multiple mediation effects of service climate and employee
engagement. Sustainability, volume 14, issue 14. pp.1-15

Hair, J. F., Hollingsworth, C. L., Randolph, A. B., and Chong, A. Y. L. (2017a). An updated and expanded
assessment of PLS-SEM in information systems research. Industrial Management & Data Systems,
117(3), 442-458.

Hair, J. F., Hult, G. T. M., Ringle, C. M., and Sarstedt, M. (2017b). A primer on partial least squares
structural equation modeling (PLS-SEM) (2nd ed.). Thousand Oaks: Sage.

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., and Thiele, K. O. (2017¢). Mirror, mirror on the
wall: A comparative evaluation of composite-based structural equation modeling methods. Journal of
the Academy of Marketing Science, forthcoming. 4(5), pp. 616-632

Hair, J.F. Jr., Hult, G.T.M., Ringle, C.M. and Sarstedt, M. (2014), A Primer on Partial Least Squares
Structural Equation Modeling, (1st ed.) Sage Publications, Thousand Oaks, CA.

Hair J. F. Jr., Sarstedt, M., Hopkins, L., and Kuppelwieser, V.G. (2014a). Partial least squares structural
equation modeling (PLS-SEM) An emerging tool in business research. European Business Review,

posthumanism.co.uk



2140 Building a Revisit Intention Model of Independent Tourism
26(2), 106-121.

Hair, J. F., Sarstedt, M., Ringle, C. M., and Gudergan, S. P. (2018). Advanced issues in partial least
squares structural equation modeling (PLS-SEM). Thousand Oaks: Sage.

Hati, S. R. H., Fitriasih, R., and Safira, A. (2020). E-textbook piracy behavior: An integration of ethics
theory, deterrence theory, and theory of planned behavior. Journal of Information, Communication
and Ethics in Society, 18(1), 1-19. https://doi.org/10.1108/JICES-11-2018-0081

Hieu, V.M., and RaSovska, 1. (2017). Developing Cultural Tourism upon Stakeholders' Perceptions toward
Sustainable Tourism Development in PHU QUOC Island, Vietnam. Research and Science Today,
2(14).pp 71-86

Https://kemenparekraf.go.id/rumah-difabel/Mengenal-10-Destinasi-Prioritas- Pariwisata-Indonesia

Https://www.bps.go.id/indicator/16/1821/1/jumlah-kunjungan-wisatawan- mancanegara-ke-Indonesia-
menurut-kebangsaan.html

Https://www.cnnlndonesia.com/ekonomi/20181007064122-532- 336283 /pertemuan-imf-wb-para-
petinggi-dunia-mulai-tiba-di-Bali

Https://satudata. kemenparekraf.go.id/direktorat-tata-kelola-destinasi

Https://www.cnnIndonesia.com/ekonomi/20181001172631-532-334704/harta- karun-di-Balik-pertemuan-
imf-world-bank-di-Bali

Https://www.cnnlndonesia.com/gaya-hidup/20181014151703-269-338377/Indonesia-pamer-10-Bali-baru-
di-pertemuan-imf-bank-dunia

Hu, Y., and Xu, S. (2021). Memorability Of A Previous Travel Experience And Revisit Intention: The
Three-Way Interaction Of Nostalgia, Perceived Disappointment Risk And Extent Of Change. Journal
of Destination Marketing and Management, 20(601),100604.pp.1-10
https://doi.org/10.1016/j.jdmm.2021.100604

Huang, Y. C., and Liu, C. H. S. (2017). Moderating And Mediating Roles Of Environmental Concern And
Ecotourism Experience For Revisit Intention. International Journal of Contemporary Hospitality
Management, 29(7), 1854-1872. https://doi.org/10.1108/IJICHM-12-2015-0677

Hunt, J. D. 1975. Image as a Factor in Tourism Development. Journal of Travel Research, Vol.13 No. 3,
pp. 1-7

Hwa, E. T. B., and Perumal, S. (2018). Application of Decomposed Theory of Planned Behavior on Retail
Patronage amongst Women. International Journal of Academic Research in Business and Social
Sciences, 8(11) 745-757. https://doi.org/10.6007/ijarbss/v8-i11/4951

Idris, M. T., Ati, N. U., and Abidin, A. Z., (2019). Peran Pemerintah dalam Pengembangan Wisata
Kampung Jodipan dan Kampung Tridi (Studi Kasus di Kelurahan Jodipan dan Kelurahan Kesatrian
Kecamatan Blimbing Kota Malang). Jurnal Respon Publik, 13(4), 68-77.

Iverson, T.J. 2010. Cultural Conflict: Tourists Versus Tourists in Bali, Indonesia. International Journal of
Culture, Tourism and Hospitality Research, Vol. 4 No. 4, pp. 299-310

Izzati, S., Nor, J., and Anuar, A. M. (2019). Appraising The Role Of Memorable Tourism Experience
Between The Relationship Of Destination Image And Melaka Domestic Tourists’ Revisit Intention.
Malaysia Journal of Tourism, Hospitality and Culinary Arts (JTHCA), 2020(1), 136-157

Jennings, G., Lee, Y. S., Ayling, A., Lunny, B., Cater, C., and Ollenburg, C. (2009). Quality Tourism
Experiences: Reviews, Reflections, Research Agendas. Journal of Hospitality and Leisure Marketing,
18(2-3), 294-310. https://doi.org/10.1080/19368620802594169

Jiahua Wei, 2024. A Study On The Impact Of Tourism Destination Image And Local Attachment On The
Revisit Intention: The Moderating Effect Of Perceived Risk. PLoS One. 2024; 19(1): €0296524.

Jian, C., Rui, Li., Zhiyan, F., Chi, Z., and Fatao, Y. (2020). An Empirical Study on Travelers’ Acceptance
Intention of Travel Information on Social Networks. Mathematical Problems in Engineering, doi:

Journal of Posthumanism



Jodi et al. 2141

10.1155/2020/1843073

Jiayu, H., Yifan, Z., Rob, L., Sirong, C., and Zhang, M., 2021. Service Quality in Tourism Public Health:
Trust, Satisfaction, and Loyalty Front Psychol. 2021; 12: 731279.

Jinsoo, P., and Jeong, E., 2019. Service Quality in Tourism: A Systematic Literature Review and Keyword
Network Analysis. Sustainability Volume 11 Issue 13 3665.pp.1-21

Jiyan, W., Ye, T., Jian, S., Zhang., Yunpeng, W., (2023). Public or private? Optimal organization for
incentive-based travel demand management. Transportation Research Part E-logistics and
Transportation Review, doi: 10.1016/.tre.2023.103137

John W. Creswell. (2010). Research Design: Pendekatan Kualitatif, Kuantitatif dan Mixed Edisi IIL;
Yogyakarta: Pustaka Pelajar, h. 5.

Jumiaswaty, F. N. A., and Anggraini, R. (2022). Pengaruh Service Quality, Price, Tourist Experience Dan
Overall Satisfaction Terhadap Revisit Intention Wisatawan Di Kota Batam. Value : Jurnal
Manajemen Dan Akuntansi, 17(2), 102-117. https://doi.org/10.32534/jv.v17i2.2755

Karpika, L. P., and Mentari, R. M. (2020). Tri Hita Karana Dalam Meningkatkan Karakter Siswa Tahun
Pelajaran 2019/2020. 1(November), 464—470. https://doi.org/10.5281/zenodo.4286693

Khan, M. M., Siddique, M., Yasir, M., Qureshi, M. 1., Khan, N., and Safdar, M. Z. (2022). The
Significance of Digital Marketing in Shaping Ecotourism Behaviour through Destination image.
Sustainability (Switzerland), 14(12), 1-18. https://doi.org/10.3390/su14127395

Kim, J. H. (2018). The Impact of Memorable Tourism experiences on Loyalty Behaviors: The Mediating
Effects of Destination image and Satisfaction. Journal of Travel Research, 57(7),

856-870. https://doi.org/10.1177/0047287517721369

Kim, W. H., Malek, K., Kim, N. J., and Kim, S. H. (2018). Destination Personality, Destination Image,
and Intent to Recommend: The Role Of Gender, Age, Cultural Background, And Prior Experiences.
Sustainability(Switzerland),10(1). https://doi.org/10.3390/su10010087

Kim, J.-H. and Ritchie, J. R. B. (2014) ‘Cross-Cultural Validation of a Memorable Tourism experience
Scale (MTES)’, Journal of Travel Research, 53(3), pp. 323-335. doi:
https://doi.org/10.1177/0047287513496468.

Koentjaraningrat. (1993). Kebudayaan, Mentalitas dan Pembangunan. Jakarta: PT Gramedia Pustaka
Utama

Kotler, P., (2000). Prinsip-prinsip pemasaran Manajemen, Jakarta: Prenhalindo

Kotler, P., dan Keller, K.L. (2008). Manajemen Pemasaran, Jakarta: Indeks, pp.214

Kotler, Phillip dan Kevin Lane Keller (2016). Manajemen Pemasaran edisi 12 Jilid 1 & 2.Jakarta: PT.
Indeks.

Kotler, P.T., Keller, K.L., Brady, M., Goodman, M., Hansen, T. (2019). Marketing Management.
Singapore: Pearson Education.

Kozlenkova, I.V., S.A. Samaha, and R.W. Palmatier. 2014, Resource-Based Theory In Marketing. Journal
of the Academy of Marketing Science. (2014) 42:1-21, DOI 10.1007/s11747-013-0336-7

Krutwaysho. O., Bramwell.O, (2010) Tourism Policy Implementation And Society. Journal Annals of
Tourism Research, 670-691. doi:10.1016/j.annals.2009.12.004.

Krzysztof, W., Piotr, O., (2022). Ecological Awareness Of Tourists As A Determinant Of Tourist Choices.
Zeszyty Naukowe Wyzszej Szkoty Humanitas, v.1(25) pp.183-201. doi: 10.5604/01.3001.0016.0791

Kumar, D.M., Govindarajo, N. S., and Khen, M. H. S. (2020). Effect Of Service Quality On Visitor
Satisfaction, Destination Image And Destination Loyalty — Practical, Theoretical And Policy
Implications To Avitourism. International Journal of Culture, Tourism, and Hospitality Research,
14(1), 83-101. https://doi.org/10.1108/[JICTHR-04-2019-0066

Kuswanto, and Anderson, 1. (2021). Effect of service quality and motivation on the consumption behavior

posthumanism.co.uk



2142 Building a Revisit Intention Model of Independent Tourism
of students in the academic services. International Journal of Evaluation and Research in Education,
10(1), 86-96. https://doi.org/10.11591/ijere.v10i1.20794

Lawson, F., and M. Bond-Bovy. (1977). Tourism and Recreational Development. London: Architectural
Press.

Lee, S., Jeong, E., and Qu, K. (2020). Exploring Theme Park Visitors’ Experience on Satisfaction and
Revisit Intention: A Utilization of Experience Economy Model. Journal of Quality Assurance in
Hospitality and Tourism,21(4),474-497. https://doi.org/10.1080/1528008X.2019.1691702

Lee, S. W., and Xue, K. (2020). A model of destination loyalty: integrating destination image and
sustainable tourism. Asia Pacific Journal of Tourism Research,25(4),393-408.
https://doi.org/10.1080/10941665.2020.1713185

Li, T., Liu, F., and Soutar, G. N. (2021). Experiences, Post-Trip Destination Image, Satisfaction And
Loyalty: A Study In An Ecotourism Context. Journal of Destination Marketing and Management,
v.1(9), pp.1-10 100547. https://doi.org/10.1016/j.jdmm.2020.100547

Liliweri, Alo (2014). Pengantar Studi Kebudayaan, Bandung: Nusa Media

Lu, Y., Lai, I. K. W,, Liu, X. Y., and Wang, X. (2022). Influence Of Memorability On Revisit Intention In
Welcome Back Tourism: The Mediating Role Of Nostalgia And Destination Attachment. Frontiers in
Psychology, v. 13(1) pp.1-10. https://doi.org/10.3389/fpsyg.2022.1020467

Lund, D. L., Scheer, L. K., & Kozlenkova, I. V. (2013). Culture’s Impact on the Importance of Fairness in
Interorganizational Relationships, Journal of International Marketing, vol. 21 no. 4.

Lusi, A. A., 2020. Hallo traveler, how happy are you? Psychological well-being traveler ditinjau dari big-
five personality dan traveling type. Jurnal [lmiah Psikologi Terapan. Vol 8 No.2 pp. 160-176

Luturlean, B. S., Hurriyati, R., Wibowo, L. A., and Anggadwita, G. (2018). Influencing Factors In
Customers’ Intention To Re-Visit Resort Hotels: The Roles Of Customer Experience Management
And Customer Value. Contributions ~ to Management Science, v. 4(12) pp. 191-207.
https://doi.org/10.1007/978-3-319-59282-4 12

Mariana, M., Toffolo., Ginevra, A., Simoncini., Chiara, M., Marta, M., Erik, C., Silvia, F., Fiorella, P.,
and Stefano, G., (2022). Long-Term Effects of an Informal Education Program on Tourist
Environmental Perception. Frontiers in Marine Science, v. 9(1) pp. 1-13 doi:
10.3389/fmars.2022.830085

Massukado-Nakatani, M. S., and Teixeira, R. M. (2009). Resource-Based View As A Perspective For
Public Tourism Management Research: Evidence From Two Brazilian Tourism Destinations. BAR-
Brazilian Administration Review, 6(1), pp. 62-77.

Mehrizi, M. Y., and Zahedi, S. A., (2013). Effective Marketing Strategies on Consumer Behavior as A
Key Success Factor in E-Marketing. 19 Kuwait Chapter of Arabian Journal of Business and
Management Review, 2(8), 42-52.

Meng, A., and Sidin, S. (2020). The Effect of Expectations and Service Quality on Customer Experience
in the Marketing 3.0 Paradigm. Journal of Marketing Advances and Practices, 2(2), 65-84

Meng, B. and Cui, M. (2020), “The Role Of Co-Creation Experience In Forming Tourists’ Revisit
Intention To Home-Based Accommodation: Extending The Theory Of Planned Behavior”, Tourism
Management Perspectives,33, p. 100581.

Miles, J. A. (2012). Management and Organization Theory. A Jossey-Bass Reader. John Wiley and Sons.

Moan, . S., and Rise, J. (2006, December). Predicting Smoking Reduction Among Adolescents Using An
Extended Version Of The Theory Of Planned Behavior. Psychology and Health, 21, 717-738.

Moon, H., and Han, H. (2019). Tourist Experience Quality And Loyalty To An Island Destination: The
Moderating Impact Of Destination Image. Journal of Travel and ~ Tourism Marketing,36(1),43-59.
https://doi.org/10.1080/10548408.2018.1494083

Journal of Posthumanism



Jodi et al. 2143

Morgan, M. G., Fischhoff, B., Bostrom, A., and Atman, C. J. (2002). Risk communication: A mental
models approach. Cambridge University Press

Morgan, N.A., Vorhies, D.W., and Mason, C.H., 2009. Market Orientation, Marketing Capabilities, and
Firm Performance. Strategic Management Journal, 30, pp. 909-920

Mostafa, R., Siamak, S., Raouf, A. R., Colin, M. H., 2021. Investigating The Mediating Role Of Visitor
Satisfaction In The Relationship Between Memorable Tourism Experiences And Behavioral
Intentions In Heritage Tourism Context. Tourism Review, Doi: 10.1108/TR-02-2021-0086

Mothersbaugh, D., (2019). Consumer Behavior: Building Marketing Strategy. New York: McGraw-Hill
Higher Education. Pp 39-80.

Mukarom, M. & Laksana, F. R. (2018). Analisis Kualitas Pelayanan dan Kepuasan Pelanggan pada CV
Amalia Furniture. Jurnal Pemasaran dan Pemasaran Jasa, 11(2), 65-76

Murphy, L., Moscardo, G., Benckendorff, P., & Pearce, P. (2011). Evaluating Tourist Satisfaction With
The Retail Experience In A Typical Tourist Shopping Village. Journal of Retailing and Consumer
Services, 18, 302-310. https://doi.org/10.1016/J.JRETCONSER.2011.02.004

Mustafa, C., Burhanettin, Z., (2023). The Mediating Role Of Memorable Tourism Experience On Tourist
Behavior: A Perspective On Organized Tours. Tourism & Management Studies, doi:
10.18089/tms.2023.190205

Nam, S., Oh, Y., Hong, S., Lee, S., and Kim, W. H. (2022). The Moderating Roles of Destination
Regeneration and Place Attachment in How Destination image Affects Revisit Intention: A Case
Study of Incheon Metropolitan City. Sustainability (Switzerland), 4(7). Pp.1-7.
https://doi.org/10.3390/su14073839

Natasia, N., and Tunjungsari, H. K. (2021). Country Image, Destination image, Self-Congruity, and
Revisit Intention to Singapore: The Mediating Role of Memorable Tourism experience. Proceedings
of the International Conference on Economics, Business, Social, and Humanities (ICEBSH
2021),570(Icebsh),1450-1455. https://doi.org/10.2991/assehr.k.210805.228

Nazir, M.U., Yasin, L., Tat, H.H., Khalique, M and Mehmood, S.A., (2021): The Influence of International
Tourists” Destination image of Pakistan on Behavioral Intention: The Roles of Travel Experience and
Media Exposure, International Journal of Hospitality and Tourism Administration,pp.1-25. DOI:
10.1080/15256480.2021.1938782

Nguyen, Q., (2023). Impact of Self — Congruity And Destination Image On Tourist Loyalty. Farm tourism
or rural. v 8(4).pp. 1-16.

Norazlan, N., yusuf, S., and al-majdhoub, F. M. H. (2020). The financial problems and academic
performance among public university students in Malaysia. The Asian Journal of Professional and
Business Studies, 12(1), pp.1-6.

Nugraha, Y. E. (2021). Peran Pemerintah Daerah Dalam Pengelolaan Daya Tarik Wisata Alam di
Kabupaten TTS: Studi Kasus Daya Tarik Wisata Pantai Oetune. Media Wisata,19(1),67-83.
https://doi.org/10.36276/mws.v19i1.67

Nuri, H. A., 2019. The role of destination image in tourist satisfaction: the case of a heritage site.
Economic Research-Ekonomska Istrazivanja. Volume 33, 2020 - Issue 1

Nusantara, W., Di, M., Carita, P., Astini, R., Astini, R., Ekonomi, F., and Mercu, U. (2018). Pengaruh
Destination image, Travel Motivation, dan Kualitas Pelayanan Terhadap Kepuasan Pengunjung (
Studi Kasus Pada Dan Kualitas Pelayanan Terhadap Kepuasan Pengunjung ( Studi Kasus Pada
Wisatawan Nusantara Muslim Di Pantai Carita Pandeglang Banten. Disertation.

Park, M., dan Sharron J. L., 2008. Brand Name And Promotion In Online Shopping Contexts, Journal of
Fashion Marketing and Management.13(2), 2009 pp. 149-160.

Parasuraman, A., Zeithaml, V. A., and Berry, L. L. 1985. A Conceptual Model of Service Quality and Its

posthumanism.co.uk



2144 Building a Revisit Intention Model of Independent Tourism
Implications for Future Research. Journal of Marketing, Vol. 49, No. 4, pp. 41-50.

Pavlov .P. (1927) Conditioned reflexes: An investigation of the physiological activity of the cerebral
cortex” Translated by GV Anrep. Oxford University Press; 1st ed. 1927.pp 430.

Peng C., Kim Y.G., 2014. Application of the stimuli-organism-response (S-O-R) framework to online
shopping behavior. Journal of Internet Commerce.2014;V.13(3).Pp.159-176.doi:
10.1080/15332861.2014.944437.

Pereira-Moliner, J., Font, X., Tari, J. J., Molina-Azorin, J. F., Lopez-Gamero, M. D. and Pertusa-Ortega,
E. M. 2015. The Holy Grail: Environmental Management, Competitive Advantage and Business
Performance in The Spanish Hotel Industry. International Journal of Contemporary Hospitality
Management, Vol. 27 No. 5, pp. 714-738.

Peters, J.H. and Wardana, W. 2013. Tri Hita Karana The Spirit of Bali. Jakarta: Gramedia

Peter, J.P., and Olson, J.C. (2010). Consumer Behavior and Marketing Strategy. New York: McGraw-Hill
Higher Education

Peter, J.P., Olson, J.C. (2013). Perilaku Konsumen dan Strategi Pemasaran Terjemahan Oleh Diah Tantri
Dwiandani Edisi Kesembilan Jilid 1. Jakarta: Erlangga.

Peters, M., Siller, L., and Matzler, K. (2011). The Resource-Based And The Market- Based Approaches
To Cultural Tourism In Alpine Destinations. Journal of Sustainable Tourism, 19(7), 877-893.

Pike, S. 2009. Destination Brand Positions of a Competitive Set of Near-Home Destinations. Tourism
Management, Vol. 30, No. 6, 857-866.

Porter, M.E. 1998. Competitive Advantage: creating and sustaining superior performance: with a new
introduction. The free press and colophon are trademarks of Simon and Schuster Inc., p. 119-162

Pranata, K. A., Sri, A. A. P., and Putra, A. M. (2017). Penerapan Konsep Tri Hita Karana di The Trans
Resort Bali. Jurnal Kepariwisataan Dan Hospitalitas, 1(1), 9-16

Prasetyo, A. H., and Lukiastuti, F. (2022). Analisis Pengaruh Brand Image dan Service Quality Terhadap
Revisit Intention Dengan Customer satisfaction Sebagai Variabel Intervening (Studi Kasus Pada
AHASS Comal Abadi Motor). Magisma: Jurnal [Imiah Ekonomi Dan Bisnis, 10(2), 151-164.
https://doi.org/10.35829/magisma.v10i2.225

Preacher, K.J., Rucker, D.D., and Hayes, A.F. 2007. Addressing Moderated Mediation Hypotheses:
Theory, Methods, and Prescriptions. Multivariate Behavioral Research, 42(1), 185-227.

Primananda, P. G. B. N, Yasa, N. N. K., Sukaatmadja, L. P. G., and Setiawan, P. Y. (2022). Trust as a
mediating effect of social media marketing, experience, destination image on revisit intention in the
COVID-19 era. International Journal of Data and Network Science, 6(2), 517-526.
https://doi.org/10.5267/j.ijdns.2021.12.002

Putra, 1.D.G.A.D. 2021. “Stay at Home” for Addressing COVID-19 Protocol: Learning from The
Traditional Balinese House. Archnet-1JAR, Vol. 15 No. 1, pp. 64-78

Putri, Luh G. D. A., and L. P. G. Sukaatmadja. "Peran Kepercayaan Memediasi Citra Merek terhadap Niat
Beli pada Produk Smartphone Samsung di Kota Denpasar." E-Jurnal Manajemen Universitas
Udayana, vol. 7, no. 5, 2018, doi:10.24843/EJMUNUD.2018.v07.105.p06

Quynh, N. H., Hoai, N. T., and Loi, N. Van. (2021). The Role Of Emotional Experience And Destination
Image On Ecotourism Satisfaction. Spanish Journal of Marketing - ESIC, 25(2), 312-332.
https://doi.org/10.1108/SIME-04-2020-0055

Qi, X. and Ploeger, A. (2021). Explaining Chinese Consumers’ Green Food Purchase Intentions during the
COVID-19 Pandemic: An Extended Theory of Planned Behaviour. Food, 10, 1200.
https://doi.org/10.3390/ foods10061200

Rahmawati, N., Permadi, L. A., and Rinuastuti, B. H. (2021). the Influence of Attraction, Location, and
Service Quality on Revisit Intention to Sesaot Rural Tourism. Jmm Unram - Master of Management

Journal of Posthumanism



Jodi et al. 2145

Journal, 10(1A), 43-57. https://doi.org/10.29303/jmm.v10i1a.636

Rajput, A., and Gahfoor, R. Z. (2020). Satisfaction And Revisit Intentions At Fast Food Restaurants.
Future Business Journal, 6(1). doi:10.1186/s43093-020- 00021-0

Rehman, A. U., Shoaib, M., Javed, M., Abbas, Z., Nawal, A., and Zdme¢nik, R. (2022). Understanding
Revisit Intention towards Religious Attraction of Kartarpur Temple: Moderation Analysis of
Religiosity. Sustainability (Switzerland), 14(14), 1-19. https://doi.org/10.3390/su14148646

Ren, J., Su, K., Zhou, Y., Hou, Y., and Wen, Y. (2022). Why Return? Birdwatching Tourists’ Revisit
Intentions Based on Structural Equation Modelling. Sustainability ~ (Switzerland),

14(21). https://doi.org/10.3390/su142114632

Risnanamawati, E., Sunarya., Dicky, J., (2022). Service Quality Muthawif dan Promosi terhadap
Kepuasan Konsumen pada Perusahaan Tour dan Travel. Journal of Management and Bussines
(JOMB), doi: 10.31539/jomb.v4i1.736

Roels, D., 2021. Persepsi Wisatawan Terhadap Pedagang Asongan Di Daya Tarik Wisata Pantai Kuta
Bali. Jurnal Hospitality dan Pariwisata 7(1).pp 22-32

Rosid, M., Heri Pratikto, H., and Syihabudhin. (2020). Word of Mouth (WOM), Visitor Experience, And
Destination Attributes On Revisit Intention Through Perceived Value. A Case Of Penanggungan
Mountain, East Java, Indonesia. International Journal of Business, Economics and Law, 21(5), 90—
101. www.republika.co.id

Ross, S., and Wall, G. (1999). Ecotourism: Towards congruence between theory and practice. Tourism
Management, 20(1), 123-132. https://doi.org/10.1016/S0261-5177(98)00098-3

Ruturaj, B., Baber, P., (2022). Influence Of Social Media Marketing Efforts, E-Reputation And
Destination Image On Intention To Visit Among Tourists: Application Of S-O-R Model. Journal of
hospitality and tourism insights, doi: 10.1108/jhti-06-2022-0270

Sadick, A., and Kamardeen, 1. (2020). Enhancing Employees’ Performance And Well-Being With Nature
Exposure Embedded Office Workplace Design. Journal of building engineering, 32, 101789.
https://doi.org/10.1016/j.jobe.2020.101789.

Samuel, 2021. Pengaruh Kesadaran Wisatawan Akan Destinasi Dan Motivasi Terhadap Keputusan
Berkunjung Di Taman Safari Indonesia Cisarua Bogor. Turn Journal Vol.1 (2) 1-19.

Seetanah, B., Teeroovengadum, V., and Nunkoo, R. (2020). Destination Satisfaction and Revisit Intention
of Tourists: Does the Quality of Airport Services Matter? Journal of Hospitality and Tourism
Research, 44(1), 134-148. https://doi.org/10.1177/1096348018798446

Shih, S. P., Yu, S., and Tseng, H. C., (2015). The Study of Consumers' Buying Behavior and Consumer
Satisfaction in Beverages Industry in 20 Tainan, Taiwan. Journal of Economics, Business and
Management, 3(3), 391-394

Silva, R., and Oliveira, C. (2020). The Influence of Innovation in Tangible and Intangible Resource
Allocation: A Qualitative Multi Case Study. Sustainability, 12(12), 1-22.

Siqueira, M. S. S., Nascimento, P. O., and Freire, A. P. (2022). Reporting Behaviour of People with
Disabilities in relation to the Lack of Accessibility on Government Websites: Analysis in the light of
the Theory of Planned Behaviour. Disability, CBR and Inclusive Development, 33(1), 52-68.
https://doi.org/10.47985/dcidj.475

Sirimongkol, T. (2022). The Effects Of Restaurant Service Quality On Revisit Intention In Pandemic
Conditions: An Empirical Study From Khonkaen, Thailand. Journal of Foodservice Business
Research, 25(2), 233-251. https://doi.org/10.1080/15378020.2021.1941560

kinner B.F., 2010. The Generic Nature of the Concepts of Stimulus and Response. The Journal of

General Psychology. 1935;12(1):40-65. doi: 10.1080/00221309.1935.9920087.
Soliman, M. (2019), “Extending the theory of planned behavior to predict tourism destination revisit

posthumanism.co.uk



2146 Building a Revisit Intention Model of Independent Tourism
intention”, International Journal of Hospitality and Tourism Administration, pp. 1-26.

Solomon, Michael R. (2019). Consumer Behavior: Buying, Having, and Being. New Jersey: Pearson.

Som, M., Ahmad. & Badarneh, Bader. (2018). Factors influencing tourists’ revisit behavioural intentions
and loyalty. The University Sains Malaysia. Journal of Marketing, 7(4), 4-26.

Stanov¢ic, T., Manojlovi¢, M., and Perovic, D. (2021). The relationship between cultural tourist
experience and recommendation intention: Empirical evidence from montenegro. Sustainability
(Switzerland), 13(23). https://doi.org/10.3390/su132313144

Suardikha, I. M. S. (2013). Pengaruh Budaya Bawa. 102 Jurnal Akuntansi Dan Keuangan Indonesia,
10(1), 102-128

Sugiyono, Metode Penelitian Kombinasi (Mix Methods) (Bandung: Alfabeta, 2012), h.404

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung :IKAPI

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung :Alfabeta, CV.

Suja Chaulagain, Jessica, W., Xiaoxiao, F., 2019. The impact of country image and destination image on
US tourists’ travel intention. Journal of Destination Marketing and Management. Volume 12, June
2019, Pages 1-11

Tabachnick B. G., Fidell L. S. (2013) Using multivariate statistics, 6th ed. Boston, MA: Pearson.

Tai Wu, C., and Wang, T.-W. (2020). Effects of Facility and Service Quality on Experience Value,
Satisfaction, and Behavioral Intentions in an Urban Theme Park. International Journal of Social
Science and Economic Research,05(05),1303—1317. https://doi.org/10.46609/ijsser.2020.v05105.014

Tan, W. K. (2017). Repeat visitation: A study from the perspective of leisure constraint, tourist
experience, destination images, and experiential familiarity. Journal of Destination Marketing and
Management, 6(3), 233-242. https://doi.org/10.1016/j.jdmm.2016.04.003

Thao, H. D. P, Thuy, V. T. N., and Dat, P. M. (2019). Service quality attributes in ecotourism: The
incorporation of experiential aspects. International Journal of Business and Society, 20(3), 1198—
1217.

Thao, N. T. P., and Anh, N. V. (2022). Trach nhiém xa hdi doanh nghiép, niém tin khach hang va danh
tiéng doanh nghiép trong bdi canh dich bénh COVID- 19: Mot nghién ciru trong nganh cong nghiép 6
t0 tai thi truong Viét Nam. Science and Technology Development Journal - Economics - Law and
Management (STDJELM), 6(2), 2645-2657.

Tilley, S., and Houston, D. (2016). The gender turnaround : Young women now travelling more than
young men. Journal of transport geography, 54, 349-358.
https://doi.org/10.1016/;.jtrange0.2016.06.022

Toudert, D., and Bringas-Rabago, N. L. (2016). Impact of the destination image on cruise repeater’s
experience and intention at the visited port of call. Ocean and Coastal Management, 130, 239-249.
https://doi.org/10.1016/j.0cecoaman.2016.06.018

Triarchi, E., and Karamanis, K. (2017). Alternative tourism development: a theoretical background. World
Journal of Business and Management, 3(1), 35-54.

Um, S., Chon, K., and Ro, Y. H. (2006). Antecedents of revisit intention. Annals of Tourism

Research, 33(4), 1141-1158. https://doi.org/10.1016/j.annals.2006.06.003
Uriely, N. (2005). The tourist experience. Conceptual developments. Annals of Tourism Research,
32(1), 199-216. https://doi.org/10.1016/j.annals.2004.07.008

Vainikka, V. (2015). Rethinking mass tourism: Professional discourses of contemporary mass tourism and
destinations. Nordia Geographical Publications, 44, 99-99.

Van, D. T., (2020). Assessing the effects of service quality, experience value, relationship quality on
behavioral intentions. Journal of Asian Finance, Economics and Business, 7(3),

167-175. https://doi.org/10.13106/jafeb.2020.vol7.n03.167

Journal of Posthumanism



Jodi et al. 2147

Wang, J., Xu, X,, Lu, G., Wang, X., and Morrison, A. M. (2022). Visiting natural disaster sites as
transformational experiences. Tourism Review, 1-42. https://doi.org/10.1108/TR-07-2022-0340

Wardhana dan Aditya (2019). Riset Pemasaran. Bandung: Anugrah Adi Cipta.

Wardana, I. M., Sukaatmadja, L. P. G., Ekawati, N. W., Yasa, N. N. K., Astawa, 1. P., and Setini, M.
(2021). Policy models for improving ecotourism performance to build quality tourism experience and
sustainable tourism. Management Science Letters, 11, 595-608.
https://doi.org/10.5267/j.ms1.2020.9.007

Wernerfelt, B. 1984. A Resource-based View of the Firm. Strategic Management Journal, 5(2), pp. 171-
180.

Winda, A. 1., 2022. Kesantunan Tindak Tutur Asertif Pada Pelayanan Informasi Hotel Aryaduta
Palembang Dan Implikasinya Terhadap Pembelajaran Bahasa Dan Sastra Indonesia. Universitas
Tridinanti Palembang.

Woodworth R. 2nd ed. Henry Holt; 1929. Psychology (revised edition)

Wold, H. 1980. Model Construction and Evaluation: When Theoretical Knowledge is Scarce: Theory and
Application of PLS. A selection from an out-of-print volume from the National Bureau of Economic
Research. Department of Statistics University of Uppsala, Academic Press. Inc., Uppsala, Sweden, p.
47-74, http://www.nber.org/chapters/c11693

Xiaoying Li, Chen Wang (2023). Understanding the relationship between tourists’ perceptions of the
authenticity of traditional village cultural landscapes and behavioural intentions, mediated by
memorable tourism experiences and place attachment. Asia Pacific Journal of Tourism Research, doi:
10.1080/10941665.2023.2217959

Yan, L., Ivan, K. W,, Lai, X., and Wang, X., 2022. Influence of memorability on revisit intention in
welcome back tourism: The mediating role of nostalgia and destination attachment. Frontiers in
Psychology, 10.3389/fpsyg.2022.1020467

Young, G., 2016. Unifying causality and psychology. Springer International Publishing; 2016. Stimulus—
organism-response model: SORing to new heights; pp. 699-717.

Yu, Michelle P. (2017). Factors Influencing Consumer Behavior Among College Students. Sci. Int.
(Lahore), 29(4), 719-723

Zabih-Allah, T., Shalbafian, A. S., Zaheer, A., Zahed, G., Murgante, B., Khavarian-Garmsir, A.B., 2022.
Enhancing Memorable Experiences, Tourist Satisfaction, and Revisit Intention through Smart
Tourism Technologies.Sustainability 2022, 14(5),2721; https://doi.org/10.3390/su14052721

Zailani, S., [ranmanesh, M., Masron, T.A. and Chan, T.H. (2016), “Is the intention to use public transport
for different travel purposes determined by different factors?”, Transportation Research Part D:
transport and Environment, 49, pp. 18-24.

Zeithaml, V.A., Bitner, M.J., Gremler, D.D., 2013. Services Marketing: Integrating Customer Focus
Across the Firm 6 thed. Boston: Mc.Graw-Hill. 2013.

Zhang, H., Wu, Y., and Buhalis, D. (2018). A Model Of Perceived Image, Memorable Tourism
Experiences And Revisit Intention. Journal of Destination Marketing and Management, 8(June), 326—
336. https://doi.org/10.1016/j.jdmm.2017.06.00

Zhang, H., Wu, Y., Buhalis, D., 2017. A Model of Percieved Image, Memorable Tourism experience and
Revisit Intention, Journal of Destination Marketing and Management, v.§(1). Pp 326-
336.http://dx.doi.org/10.1016/j.jdmm.2017.06.004.

posthumanism.co.uk



