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Abstract 

This research aims to check the consistency and develop a model. It also explores The Relationship between Strategic Change 
Management and Operational Effectiveness of World-Class Standard Schools. The population used in this study was 593 school 
administrators of international standard schools that received the OBECQA Quality Award, a sample of 250. Using the Smart PLS 
model, a two-stage approach was used for direct path, mediation and mediation effect analysis with high-dimensional latent 
variables. The results of the study found that SCM has direct positive effect on CSVC and OE. In addition CSVC has direct positive 
effect on OE.  The results of the mediation influence test found that, SMC impact OE through the mediation of CSVC. In addition, 
found that, SCM no impact CSVC through the moderator of CL.  However, SCM impact OE through the moderator of CL. 

Keywords: Strategic Change Management. The Creation of Shared Value Based on Competitive, Creative Leadership, 

Operational Effectiveness, World-Class Standard Schools. 

 

Introduction 

In an era where the business world is rapidly changing and becoming increasingly 
unpredictable—driven by advances in information technology and modern 
telecommunications—leaders must possess the ability to quickly adapt. Businesses must 
transform themselves to align with their surrounding environments and be prepared to handle 
forthcoming changes. Change management has therefore become an essential skill for modern 
leaders to help guide organizations through challenges and unlock growth opportunities. 

Change management is a process involving the planning, execution, and organizational 
development at a structural level, driven by systemic mechanisms (Voet, 2014). Today, the study 
of organizational change covers a wide range of foundational principles, mechanisms, models, 
and strategies for reducing resistance to change. According to theories that view change as an 
inherent part of organizational development (Kotter & Cohen, 2002), managing change is now 
considered essential for improving efficiency and achieving greater productivity in line with 
organizational goals. 

The importance of change management stems from economic, social, political, and 
technological factors, all of which influence the management of personnel, budgeting, and time 
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constraints related to resource utilization (Inrak, 2008). Malakul Na Ayutthaya (2009) 
emphasized the significance of change management, noting that organizations with effective 
change management practices: 1) Can respond promptly to problems and environmental 
challenges. 2) Are better able to identify opportunities and threats. 3) Ensure smoother 
operational workflows. 4) Avoid confusion, disorder, and disarray when operational adjustments 
are needed. 5) Can continuously improve themselves across various areas and make full use of 
their existing potential. In addition Omari & Ateka (2013) found that strategic change 
management practices, such as executive commitment, continuous planning, and maintaining 
change teams, significantly influence organizational performance in the soft drink industry in 
western Kenya, thereby enhancing operational effectiveness. Corresponds to Okolie & Memeh 
(2022) found that Strategic change management significantly impacts operational effectiveness 
by ensuring a structured approach to implementing change, fostering employee buy-in through 
effective communication, and utilizing strategic change agents, which collectively enhance 
organizational performance and acceptance of necessary changes.  

The need for organizational adaptability in response to change also applies to educational 
institutions. Even though public schools are non-profit organizations, societal shifts and the 
increasing number of educational institutions have inevitably led to competition. As a result, 
public schools must improve and develop their management processes to remain competitive. 
Currently, the World-Class Standard School (W-CSS) model has emerged as an educational 
innovation introduced by the Office of the Basic Education Commission. It serves as an urgent 
strategy to elevate education quality and competitiveness to international standards. 

World-Class Standard Schools focus on cultivating learners to become global citizens with 
academic excellence, the ability to communicate in at least two languages, forward-thinking 
mindsets, creative outputs, and a shared sense of responsibility in the global society. They also 
emphasize teaching and learning that align with international standards and implement quality 
management systems in their operations (Office of Secondary Education Administration, 2018). 
From such importance therefore, the researcher wanted to study “The Relationship between 
Strategic Change Management and Operational Effectiveness of World-Class Standard Schools: 
The Moderating, Creative Leadership.” The objective is to check the consistency and develop a 
model. It also explores The Relationship between Strategic Change Management and 
Operational Effectiveness of World-Class Standard Schools. 

Literature Review and Hypothesis 

Strategic Change Management (SCM) 

Based on an analysis and review of the literature, strategic change management refers to the 
process of managing an organization by adjusting various operational aspects to be prepared for 
ongoing changes. This involves systematically implementing a change management plan as part 
of an organizational development process driven by systemic mechanisms. It places emphasis 
on policies, structures, and organizational culture as critical components for facilitating 
transformation. Strategic change can take various developmental forms and represents a type of 
organizational development that clearly reflects policy shifts, structural redesign, or cultural 
changes within the organization (Bordum & Dahl Rendtorff, 2010; Kippenberger, 2014; Kotter, 
2016; Kotter & Schlesinger, 1979; Lewin, 1951; Sujova & Rajnoha, 2012; Zhang et al., 2017). 
From synthesizing relevant literature, the researcher has identified the key characteristics of 
strategic change management as follows: 
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1. Planning Change – This refers to a systematic approach to planning for change, aimed at 
preventing failure and setting clear goals and objectives. It involves thorough analysis to assess 
the complexity and potential impacts of the change process, thereby increasing the chances of 
successful strategy implementation (Kakabadse, 1987; Schell, 1991; Van Woerkum et al., 2007). 
The process is managed through sequential steps aligned with the organization’s strategic 
direction. Emphasis is placed on the process and on interpersonal interaction, which is essential 
for organizational change that leads to success (Domingues et al., 2017; Koch et al., 2016; Lies, 
2012; Sujova & Rajnoha, 2012). 

2. Coercive Isomorphism – This refers to the organization’s rapid adaptation in response to 
external pressures and uncontrollable forces in order to survive. The focus is on adapting to 
ensure organizational survival under pressing environmental constraints (DiMaggio & Powell, 
1983; Glebovskiy, 2019; Meyer & Rowan, 1977; Othman et al., 2011; Teresa & Suchman, 
2001). 

3. Strategic Balance – This refers to mechanisms or tools that enhance the organization’s 
competitive capabilities required for both current and future strategic execution. It involves 
approaches aimed at achieving balance between personnel and strategic change initiatives (Adel, 
2001; Anders, 2010; Ansoff, 1980; Davis et al., 2012; Kotter, 1990; Anders, 2010). 

4. Sense Making This refers to the executives’ ability to perceive and understand patterns of 
change, both current and emerging, that could have significant impacts on the organization 
(Helpap & Bekmeier-Feuerhahn, 2016; Moon & Rausch, 2009; van der Heijden et al., 2012).  

The Creation of Shared Value Based on Competitive (CSVC) 

Porter & Kramer (2011) proposed the concept of Creating Shared Value (CSV), referring to 
policies, approaches, and service activities implemented by business organizations to enhance 
their competitive advantage, while simultaneously promoting economic and social development 
in the communities where the business operates. Creating shared value between business and 
society emphasizes discovering the interconnection between economic progress and social 
advancement, and then expanding that relationship further. Businesses must quickly link their 
organizational success to social progress. Shared value is not corporate social responsibility, not 
charity, and not sustainability development it is a new operational approach in which business 
and consumers work together toward business success (Wongprasit, 2013). To achieve 
competitive excellence in the modern era, consumers must be engaged in creating unique 
experiences, and businesses must establish a distinct identity. This value is co-created by both 
the business and the customer, as though the business is providing customers the opportunity to 
shape what they truly desire. What the business gains in return is a strong relationship built 
through communication with the customer known as value co-creation, which means 
collaboratively generating value between customers and businesses by involving the customer 
in the experience creation process. This enables the business to respond quickly and precisely 
with products and services that meet customer needs (Pine & Gilmore, 1998). According to 
DePorter (2000), competitive excellence refers to doing everything with the highest level of 
quality, value, and worth. When something is done with excellence, it is performed extremely 
well, brilliantly (shine), and distinctively (stand out). Based on a synthesis of the relevant 
literature, the researcher identifies three key characteristics of shared value creation based on 
competitive advantage: 1) Creating value through collaborative organizational operations. 2) 
Delivering service excellence. 3) Responding with speed and agility. 
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Creative Leadership (CL) 

The theory of Creative Leadership was developed by Ash & Persall, based on the belief that “an 
organization may have many leaders who demonstrate leadership in diverse ways. Therefore, 
leadership is not exclusive to top executives.” Instead, the role of executives is to create learning 
opportunities for personnel within the organization, providing a pathway for them to grow into 
productive leaders (Ash & Persall, 2007). This aligns with Sila (2013), who defines creative 
leadership as behaviors demonstrated by leaders that prioritize the needs of personnel addressing 
their ideas, interests, desires, and behaviors in a unifying and artful manner. Creative leadership 
involves guiding and coordinating others through innovation, technology, teamwork, 
negotiation, trust, time management, communication, and relationship-building via novel 
processes, all with the aim of fostering creativity and enhancing organizational quality. 

Similarly, Patipan (2013) defines creative leadership as the executive’s expression in responding 
to staff needs by bringing creativity into leadership and encouraging innovation. This can be 
measured through imagination, flexibility, and vision. From a synthesis of the relevant literature, 
the researcher summarizes the key characteristics of creative leadership as follows: 1) 
Imagination 2) Flexibility 3) Vision 

Operational Effectiveness (OE) 

Operational effectiveness is the result of executing business operations in alignment with 
objectives. Measuring operational effectiveness involves comparing actual outcomes with preset 
goals, evaluated through multiple factors. This assessment includes performance indicators that 
assist executives in making strategic operational decisions. These indicators span two 
dimensions: financial and non-financial (Venkatraman & Ramanujam, 1986; Rowe & Morrow, 
1999). This aligns with the Balanced Scorecard (BSC) concept developed by Kaplan & Norton, 
which evaluates organizational performance in a balanced and holistic way not merely as a 
measurement tool, but as a comprehensive management and performance evaluation system 
across the organization. The Balanced Scorecard provides a framework for identifying and 
resolving operational challenges by analyzing internal processes and customer impact. This 
helps businesses refine and improve strategic execution for greater efficiency and effectiveness. 
As such, the BSC translates missions and strategies into a comprehensive set of performance 
metrics that cover all relevant aspects of the organization (Kaplan & Norton, 1996a). Based on 
literature synthesis, the key elements of measuring operational effectiveness are: 1) Financial 
effectiveness 2) Customer effectiveness 3) Internal process effectiveness 4) Learning and 
development effectiveness.  

Relationship between Strategic Change Management (SCM) and The Creation of Shared 

Value Besed on Competitive (CSVC) 

Ebrahimnejad et al., (2019) studied Creating Shared Value and Creating Competitive Business. 
Found that strategic change management is crucial for creating shared value, as it enables 
companies to redefine their purpose, optimize productivity, and address societal challenges. This 
alignment fosters competitive excellence by connecting business success with social progress 
and unlocking new market opportunities. Corresponds to Gustafson & Widerlund (2010) studied 
Strategy and Change Management: A case study of Akademiska Hus Väst. The case study 
indicates that strategic change management at Akademiska Hus fosters a new vision and core 
values, promoting collaboration and alignment among employees, which is essential for creating 
shared value and achieving competitive excellence within the organization. It also corresponds 
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to Lozova & Tymoshenko (2024) studied Management of Strategic Changes of the Enterprise: 
Proactive Approach and Personnel Potential. Found that strategic change management is 
essential for creating shared value and achieving competitive excellence. Companies must not 
only adapt to changes but also proactively influence them to remain competitive, as outlined in 
the trends and challenges identified in the research. And also consistent with Adekiya (2016) 
studied Change, Customer Satisfaction and Competition: Issues from the Strategic Management 
Context. Found that efficient change management is crucial for customer satisfaction and 
competitive positioning, as it enables organizations to adapt strategically. This adaptability 
fosters shared value creation, ultimately leading to competitive excellence in a dynamic global 
business environment.  This synthesis of literature leads to Hypothesis 1. 

H1:  Strategic Change Management has a direct positive effect on the Creation of Shared Value 
Based on Competitive 

Relationship between Strategic Change Management (SCM) and Operational 

Effectiveness (OE)  

Omari & Ateka (2013) studied the influence of strategic change management practices on 
organizational performance: a case of the operations of soft drink industries in western Kenya. 
The study indicates that strategic change management practices, such as executive commitment, 
continuous planning, and maintaining change teams, significantly influence organizational 
performance in the soft drink industry in western Kenya, thereby enhancing operational 
effectiveness. Corresponds to Okolie & Memeh (2022) studied Influence of change management 
on modern organizational efficiency. Found that Strategic change management significantly 
impacts operational effectiveness by ensuring a structured approach to implementing change, 
fostering employee buy-in through effective communication, and utilizing strategic change 
agents, which collectively enhance organizational performance and acceptance of necessary 
changes. Corresponds to Fok-Yew & Ahmad (2014) studied The Effect of Change Management 
on Operational Excellence in Electrical and Electronics Industry: Evidence from Malaysia. The 
study finds a significant positive relationship between change management factors, such as 
transformational leadership, human resource practices, and cultural traits, and operational 
excellence in the Electrical and Electronics industry, indicating that strategic change 
management enhances operational effectiveness. It also corresponds to Abernethy et al., (2020) 
studied The Influence of Performance Measurement on the Processual Dynamics of Strategic 
Change. The paper demonstrates that strategic change management, facilitated by performance 
measurement, significantly influences operational effectiveness by driving strategy-consistent 
operational changes, ensuring alignment with new strategic priorities, and ultimately improving 
firm performance over time. This synthesis of literature leads to Hypothesis 2. 

H2:  Strategic Change Management has a direct positive effect on Operational Effectiveness  

Relationship between The Creation of Shared Value Based on Competitive (CSVC) and 
Operational Effectiveness (OE) 

Reis et al. (2011) studied Competitive excellence in the global supply chain. Found that the 
Creation of Shared Value Based on Competitive excellence enhances operational effectiveness 
by integrating quality, cost, flexibility, innovation, and customer service within the supply chain. 
This holistic approach fosters continuous improvement, enabling companies to adapt swiftly and 
maintain sustainable performance in a competitive global market. Corresponds to Lu et al. 
(2011) studied Re-investigating business excellence: Values, measures and a framework. Found 
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that Competitive excellence significantly impacts performance by fostering a balanced 
perspective that integrates operational efficiency, strategic capabilities, adaptability, and unique 
organizational values, ultimately leading to improved outcomes and sustained success in a 
dynamic business environment. It also corresponds to Majeed (2011) studied The Impact of 
Competitive Advantage on Organizational Performance. Found that Competitive excellence 
significantly affects performance, as studies indicate a strong positive association between 
unique advantages and organizational outcomes. Firms with superior competencies tend to 
achieve higher sales growth, profitability, and overall performance compared to their 
competitors. This synthesis of literature leads to Hypothesis 3. 

H3:  The Creation of Shared Value Based on Competitive (CSVC) has a direct positive effect 
on Operational Effectiveness  

The Creation of Shared Value Based on Competitive (CSVC) as mediation Variable 

between Strategic Change Management (SCM) and Operational Effectiveness (OE) 

Elsaman (2024) studied Conceptualise the model of creating shared value, organisational 
performance and the mediating role of change management. The study conceptualised the role 
of organisational change management as a mediating variable between creating shared value 
(CSV) and organisational performance, indicating that CSV strategies positively influence 
performance, with change management facilitating this relationship in the oil and gas sector. 
Corresponds to Darmanto et al. (2017) studied The role of organizational change and 
competitive excellence in optimizing the performance with the mixture of strategy based on 
demography. Found that Competitive excellence mediates the influence of customer and 
competitor orientation on performance, as indicated in the research. This synthesis of literature 
leads to Hypothesis 4. 

H4: Strategic Change Management (SCM) has a direct positive effect on Operational 
Effectiveness (OE) through the mediation of the Creation of Shared Value Based on Competitive 
(CSVC) 

Creative Leadership (CL) has influence on the relationship between Strategic Change 

Management (SCM) and The Creation of Shared Value Based on Competitive (CSVC) 

Matveeva et al. (2024) studied Creative leadership in modern management: methods, techniques, 
and their impact on company competitiveness. The paper emphasizes that creative leadership 
enhances strategic change management by fostering innovative thinking and decision-making 
processes, which in turn contributes to the creation of shared value through improved 
adaptability, productivity, and an innovative organizational culture. Corresponds to Gheerawo 
et al. (2020) studied Creative Leadership: Design meets neuroscience to transform leadership. 
Found that Creative Leadership foste rs collaboration, inclusion, and empathy, essential for 
effective Strategic Change Management. By integrating these attributes, organizations can create 
shared value, enhancing innovation and adaptability in response to complex challenges, 
ultimately leading to sustainable growth and transformation. It also corresponds to Sohmen 
(2015) studied Reflections on Creative Leadership. Found that Creative leadership serves as a 
catalyst for change management by fostering innovative ideas and diverse methods, ultimately 
contributing to the creation of shared value within organizations. It emphasizes the leader's role 
in steering transformative processes and enhancing organizational effectiveness. This synthesis 
of literature leads to Hypothesis 5. 

H5: Strategic Change Management (SCM) impact the Creation of Shared Value Besed on 
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Competitive (CSVC) through the mediation of Creative Leadership (CL). 

Creative Leadership (CL) has influence on the relationship between Strategic Change 

Management (SCM) and Operational Effectiveness (OE)  

Salman & Auso (2022) studied The Sequential Influence of Creative Leadership and 
Organizational Environment on Strategic Performance. The study indicates that creative 
leadership significantly impacts strategic performance, suggesting that it enhances operational 
effectiveness through innovative ideas. Corresponds to Bakir & Prasetyoning Tyas (2024) 
studied The Role of Change Management Strategies in Preparing Large Organizations in the 
Globalization Era: Leadership, Communication, Information Technology, and Employee 
Participation in Business Dynamics. The paper emphasizes strong leadership as a crucial element 
in change management strategies, suggesting that effective leadership influences organizational 
readiness and adaptability, which can enhance operational effectiveness during strategic change 
management in the globalization era. This synthesis of literature leads to Hypothesis 6. 

H6: Strategic Change Management (SCM) impact Operational Effectiveness (OE) through the 
mediation of Creative Leadership (CL) 

From the study of these theories, the researcher developed a conceptual framework to illustrate 
the relationships between all variables and links them to hypotheses, as shown in the figure.1 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1 Conceptual Framework Showing Proposed Hypothesis 

 

 

The Creation of Shared 

Value Based on 

Competitive (CSVC) 

Creative Leadership 

(CL) 
Operational 

Effectiveness (OE) 

Strategic Change 

Management (SCM) 

H1: SCM -> CSVC  

H2: SCM -> OE 

H3: CSVC -> OE 

H4: SCM -> CSVC-> OE 

H5: CL x SCM -> CSVC 

H6: CL x SCM -> OE 

 

 

  

 

 

 

 

 

 

 

  

 

 



3912 The Relationship between Strategic Change Management 

Journal of Posthumanism 

 

 

Research Methodology 

Data Collection and Sampling 

The population used in this study was 593 school administrators of international standard schools 
that received the OBECQA Quality Award (Office of Secondary Education Administration, 
2023). This research used a postal data collection questionnaire, which has a response rate.  The 
researcher collected data from the entire population to provide a good representation for this 
research. (Panayides, 2007). By defining the sample of the analysis causal structural models with 
latent variable. Wiratchai, (1999) suggested that the appropriate sample size should be 1 
observed variable per 10 - 20 times or the least acceptable sample can be determined by the 
Holster statistic, which must be greater than 200 (Hoelter, 1983). In this study, there are 14 
observed variables, a sample of 140 - 280 is required. Samples in this study is 250 and use 
probability theory in simple random sampling.  

Measure of Constructs 

The development and validation of instruments involved the use of a questionnaire designed 
based on the intended conceptual framework and operational definitions. The questionnaire is 
divided into 6 sections: Section 1 consists of questions related to personal information, utilizing 
both checklist formats.  Section 2 relates to Strategic Change Management, including (1) 
Planning Change, (2) Coercive Isomorphism, (3) Strategic Balance, and (4) Sense Making. 
Section 3 relates to The Creation of Shared Value Besed on Competitive, including (1) Creatig 
value through collaborative organizational operations, (2) Delivering service excellence, and (3) 
Responding with speed and agility Section 4 relates to Creative Leadership, including (1) 
Imagination, (2) Flexibility, (3) Vision.  Section 5 relates to Operational Effectiveness, including 
of (1) Financial effectiveness, (2) Customer effectiveness, (3) Internal process effectiveness, and 
(4) Learning and development effectiveness. Variables of section 2 – 6 using a 5-point Likert-
type scale (1 = not at all, 5 = very much), and validated questionnaires from previous studies 
were modified and adapted to fit the context of this study. 

Data Analysis 

To validate the proposed research model, we used partial least squares structural equation 
modeling (PLS-SEM, also referred to as composite-based structural equation modeling). 
Generally, PLS is frequently utilized in exploratory studies as it necessitates a more conservative 
interpretation of results compared to traditional PLS-SEM (Hair et al. 2017). A PLS path model 
analysis was conducted using SmartPLS (V.4, Smart PLS GmbH, Bönningstedt, Germany). 
First, confirmatory factor analysis was performed to eliminate all items with a value below the 
0.7 threshold. Next, the internal consistency, reliability, and validity of the theoretical model 
were assessed with the remaining items. Finally, the structural model was estimated, and the 
proposed model was verified. To evaluate reliability, Cronbach’s alpha and composite reliability 
were utilized, while convergent validity was assessed. The average variance extracted (AVE) 
was examined to ensure it exceeded the 0.5 threshold. Additionally, discriminant validity was 
analyzed by comparing the correlation value and the square root of AVE to determine if the 
square root of AVE was greater than the correlation value between the latent variables. The 
comprehensive research hypothesis test was conducted using bootstrapping (5,000 iterations, 
95% significance level) with the PLS algorithm. 
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Results 

Evaluation of the Measurement Model 

Analysis results descriptive statistic, normality assessment, and validity variables as shown in 
the table 1 shows that data from all observed variables have a normal distribution. This is because 
the values of skewness (Skewness) and kurtosis (Kurtosis) are close to 0, which if considered 
from the criteria of Schumacker saw that both values were not more than ±1.00 and ±1.50 
respectively, indicating that the data collected were suitable data for analysis with parametric 
statistics. For the convergent validity of the latent variables based on the average of the extracted 
variables (AVE), it was found that every latent variable had a value higher than 0.50 (Henseler 
et al, 2015). Therefore, it can be concluded that every scalable variable of the variable model is 
valid in its own use as a latent variable. And when considering confidence (reliability) by 
considering the Cronbach's alfa coefficient (œ), component reliabilities (Composite reliability), 
both PA and PC, all latent variables have all reliabilities higher than 0.70 (Henseler et al. 2015). 
Therefore, it can be concluded that the observed variables used to measure each latent variable 
have high internal relationships and are suitable for explaining the latent variable well. 

 

Valid

ity 

Me
an 

SD. 
Skewn

ess 

Kurto

sis 

Loadi

ng 
R-sq 

Cronba

ch’s 

alpha 

PA PC 
AV

E 

SCM
1 

4.5
1 

0.5
57 

0.938 -1.062 0.868 
0.75
34 

0.862 
0.8
64 

0.9
06 

0.7
07 

SCM
2 

4.4
4 

0.5
93 

1.790 -1.116 0.806 
0.64
96 

    

SCM
3 

4.5
8 

0.5
20 

1.390 -1.192 0.847 
0.71
74 

    

SCM
4 

4.6
7 

0.4
99 

1.992 -1.789 0.843 
0.71
06 

    

CSV
C1 

4.5
9 

0.5
41 

2.049 -1.47 0.858 
0.73
62 

0.864 
0.8
67 

0.9
17 

0.7
87 

CSV
C2 

4.5
4 

0.5
72 

2.850 -1.407 0.891 
0.79
39 

    

CSV
C3 

4.5
4 

0.5
44 

0.318 -0.983 0.912 
0.83
17 

    

CL1 
4.6
5 

0.4
38 

-0.972 -0.771 0.870 
0.75
69 

0.760 
0.7
72 

0.8
62 

0.6
76 

CL2 
4.6
7 

0.4
05 

-0.740 -0.799 0.841 
0.70
73 

    

CL3 
4.6
4 

0.4
01 

-0.304 -0.794 0.751 
0.56
40 

    

OE1 
4.3
4 

0.6
26 

0.283 -0.739 0.726 
0.52
71 

0.830 
0.8
41 

0.8
87 

0.6
64 

OE2 
4.4
8 

0.6
02 

2.162 -1.667 0.878 
0.77
09 

    

OE3 
4.6
9 

0.4
29 

2.219 -1.505 0.787 
0.61
94 

    



3914 The Relationship between Strategic Change Management 

Journal of Posthumanism 

 

 

OE4 
4.6
1 

0.5
23 

2.680 -1.499 0.861 
0.74
13 

    

Table1. Descriptive Statistic, Normality Assessment, and Validity of Variables 

Note. AVE: average variance extracted, CR: composite reliability, CA: Cronbach’s alpha. p < 
.001. 

From the analysis to assess discriminant validity between latent variables by Fronell-Larcke 
method. The results of the analysis appear in table 2. Shows that Relationships between latent 
variables (Cross-latent variables) have values no higher than the diagonal values. (The square 
root of the AVE of the latent variable). Therefore, it can be concluded that all latent variables 
have discriminant validity. 

 

Fronell-Larcker criterion 

Variables SMC CSVC CL OE 

SCM 0.841    

CSVC 0.802 0.887   

CL 0.550 0.529 0.822 
 

OE 0.697 0.696 0.370 0.815 

Table 2. Discriminant Validity 

Evaluation of the Structural Model 

Analysis results to assess the predictive relevance. A Q-sq -value greater than 0 for a specific 
endogenous latent variable indicates that the Smart PLS path model possesses strong predictive 
relevance for that latent variable. As demonstrated in Table 3, the cross-validated redundancy of 
the latent variables indirectly forecasts the endogenous item based on the prediction of the 
corresponding latent variable utilized in the structural model. The predictive relevance for the 
resistance latent variables CSVC and OE was all classified as ‘high’ (Q2 > 0.35). The cross-
validated commonality of latent variables evaluates the path model directly from the latent 
variables, by latent variables SCM, CSVC, and OE exhibited ‘high’ (Q2 > 0.35), by latent 
variables CL exhibited ‘medium’ (Q2 > 0.15), predictive power, verifying that the model had 
substantial predictive power. In this study, the overall goodness-of-fit (GOF) of the structural 
model is assessed by calculating the square root of the product of the mean coefficient of 
determination (R2) and the mean communality (AVE value). A GOF value of 0.655 was 
obtained. In PLS-PM analysis, the GOF is typically employed to evaluate the overall model fit. 
A higher GOF value indicates a better model fit; a GOF between 0.1 and 0.25 signifies a low 
model fit, a GOF between 0.25 and 0.36 indicates a medium model fit, and a GOF of 0.36 or 
higher represents a high model fit (Tenenhaus et al. 2005). As shown in Table 4, all GOF indices 
exceeded the threshold, leading to the conclusion that the structural fit of this research model 
was excellent.  

  Cross-validated redundancy Q-sq Cross-validated communality Q-sq 

SCM  0.685 

CSVC 0.643 0.679 

CL  0.293 

OE 0.469 0.516 

Table 3: Predictive Relevance (Q-Sq) 
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Note. Low (Q2 > 0), medium (Q2 > 0.15) and high (Q2 > 0.35). 

 

Variables AVE R-sq 

SCM 0.707  
CSVC 0.787 0.655 

CL 0.676  
OE 0.664 0.556 

Mean value 0.708 0.605 

Multiply of mean value 0.429  
GOF 0.655  

Table 4. Goodness-Of-Fit (GO) Results 

Note. AVE, average variance extracted. GOF = low (0.10 - 0.02), medium (0.25 - 0.36) and high 
(> 0.36). 

Path Analysis and Hypothesis Testing 

Examining the significance of path coefficients between the latent variables in the structural 
model. To detemine significance, we generated a bootstrap subsample (5,000) in Smart PLS and 
utilized the t-value, p-value to test if the path coefficient β is statistically significant at a 5% error 
probability. As displayed in table 5 and figure 2, it was found that SCM has direct positive effect 
on CSVC and OE. In addition CSVC has direct positive effect on OE. Indicating hypothesis H1, 
H2, H3 were deemed statistically significant, the hypothesis is supported. The results of the 
mediation influence test found that, SMC impact OE through the mediation of CSVC. Indicating 
hypothesis H4 was deemed statistically significant, the hypothesis is supported. In addition, 
found that, SCM no impact CSVC through the moderator of CL.  Indicating hypothesis H5 is 
not supported. However, SCM impact OE through the moderator of CL. Indicating hypothesis 
H6 is deemed statistically significant, the hypothesis is supported. 

 

H Path B STDEV t-test P value f-sq Supported 

H1 SCM -> CSVC 0.730 0.051 14.209 0.000 1.059 Yes 

H2 SCM -> OE 0.428 0.084 5.083 0.000 0.137 Yes 

H3 CSVC -> OE 0.407 0.089 4.579 0.000 0.129 Yes 

H4 SCM -> CSVC-> OE 0.297 0.066 4.504 0.000  Yes 

H5 CL x SCM -> CSVC -0.021 0.044 0.473 0.636 0.001 No  

H6 CL x SCM -> OE 0.131 0.054 2.401 0.016 0.032 Yes 

Table 5. Results of Path Analysis and Hypothesis Testing 

Analysis of the type of influence of causal variables on the dependent variable as shown in the 
table 6 and Figure 2. It was found that OE received the highest total influence from the SMC 
variable (TE = 0.725, DE = 0.428, IE = 0.2957) followed by CSVC (TE = 0.407), respectively. 
It was found that CSVC variable received the highest total influence from SMC (TE = 0.730). 
This result reflects the important role of Strategic Change Management (SCM), and the Creation 
of Shared Value Based on Competitive (CSVC) were factor that affects Operational 
Effectiveness (OE). In addition, Creative Leadership (CL) is also a moderating variable in the 
relationship between Strategic Change Management (SCM) and Operational Effectiveness (OE). 
Considering the variance of internal variables that are explained by cause variables (R-sq), it is 
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found that CSCV variables have 65.5 percent of the variance, OE variables have 55.6 percent of 
the variance. 

 

   Variables 
CSVC OE 

DE IE TE DE IE TE 

SCM 0.730  0.730 0.428 0.297 0.725 

CSVC    0.407  0.407 

CL x SCM -0.021  -0.021    

CL x SCM    0.131  0.131 

Table 6. Direct, Indirect, And Total Effect 

 

Figure 2 Measurement Model 

To gain deeper insights beyond traditional path analysis, we employed Importance-Performance 
Map Analysis (IPMA), which considers both the relative importance (path coefficient) and 
absolute performance (mean value) of constructs and indicators.  Figure 3 visualizes our IPMA 
results categorized into four quadrants based on combined importance-performance values: 
high-high (Q1), low-high (Q2), low-low (Q3), and high-low (Q4). Notably.  By Strategic Change 
Management (SCM) and the Creation of Shared Value Based on Competitive (CSVC) were 
construct reside in Q1, indicating SCM and CSVC were signifying high performance and high 
importance. This means that Strategic Change Management (SCM) and the Creation of Shared 
Value Based on Competitive (CSVC) were construct reside were driver of Operational 
Effectiveness (OE). By Creative Leadership (CL) was construct reside in Q3, indicating CL was 
signifying high performance but limited contribution to the target variable, but further 
improvements are needed to significantly impact Operational Effectiveness (OE). 
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Figure 3 Results of Importance-performance Map Analysis (IPMA) 

Discussion 

 “The Relationship between Strategic Change Management and Operational Effectiveness of 
World-Class Standard Schools: The Mediating, The Creation of Shared Value Based on 
Competitive and Moderating, Creative Leadership”. The results of the study are as follows. 

Strategic Change Management (SCM) impact on the Creation of Shared Value Based on 
Competitive (CSVC), consistent to Ebrahimnejad et al., (2019) found that Strategic change 
management is crucial for creating shared value, as it enables companies to redefine their 
purpose, optimize productivity, and address societal challenges. This alignment fosters 
competitive excellence. And also corresponds Adekiya (2016) found that Efficient change 
management is crucial for customer satisfaction and competitive positioning, as it enables 
organizations to adapt strategically. This adaptability fosters shared value creation, ultimately 
leading to competitive excellence in a dynamic global business environment.   

Strategic Change Management (SCM) impact on Operational Effectiveness (OE), consistent to 
Okolie & Memeh (2022) found that Strategic change management significantly impacts 
operational effectiveness. And also consistent with Abernethy et al., (2020) demonstrates that 
strategic change management, facilitated by performance measurement, significantly influences 
operational effectiveness by driving strategy consistent operational changes, ensuring alignment 
with new strategic priorities, and ultimately improving firm performance over time.  

The Creation of Shared Value Based on Competitive (CSVC) impact on Operational 
Effectiveness (OE), consistent to Reis et al. (2011) found that The Creation of Shared Value 
Based on Competitive excellence enhances operational effectiveness. And also consistent with 
Lu et al. (2011) found that Competitive excellence significantly impacts performance by 
fostering a balanced perspective that integrates operational efficiency, strategic capabilities, 
adaptability, and unique organizational values, ultimately leading to improved outcomes and 
sustained success in a dynamic business environment. 

Strategic Change Management (SCM) impact Operational Effectiveness (OE)through the 
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mediation of the Creation of Shared Value Based on Competitive (CSVC). Consistent with 
Darmanto et al. (2017) studied the role of organizational change and competitive excellence in 
optimizing the performance with the mixture of strategy based on demography. Found that 
Competitive excellence mediates the influence of customer and competitor orientation on 
performance, as indicated in the research. And also consistent with Elsaman (2024) studied 
conceptualized the role of organizational change management as a mediating variable between 
creating shared value (CSV) and organizational performance, indicating that CSV strategies 
positively influence performance, with change management facilitating this relationship in the 
oil and gas sector.  

Strategic Change Management (SCM) no impact the Creation of Shared Value Based on 
Competitive (CSVC) through the moderator of Creative Leadership (CL). Inconsistent 
Matveeva et al. (2024) found that creative leadership enhances strategic change management by 
fostering innovative thinking and decision-making processes, which in turn contributes to the 
creation of shared value through improved adaptability, productivity, and an innovative 
organizational culture. And inconsistent to Gheerawo et al. (2020) found that Creative 
Leadership fosters collaboration, inclusion, and empathy, essential for effective Strategic 
Change Management.  

Strategic Change Management (SCM) impact Operational Effectiveness (OE) through the 
moderator of Creative Leadership (CL). Consistent with Bakir & Prasetyoning Tyas (2024) 
found that leadership as a crucial element in change management strategies, suggesting that 
effective leadership influences organizational readiness and adaptability, which can enhance 
operational effectiveness during strategic change management in the globalization era. 
consistent to Salman & Auso (2022) found that creative leadership significantly impacts 
strategic performance, suggesting that it enhances operational effectiveness through innovative 
ideas.  

Implications of the Research  

The implications of this research can be divided into theoretical and managerial perspectives. 
The overall discussion can be as follows.  

First, research results provide empirical data about “The Relationship between Strategic Change 
Management and Operational Effectiveness of World-Class Standard Schools: The Mediating, 
The Creation of Shared Value Based on Competitive and Moderating, Creative Leadership.” 
Expands the scope of Strategic Change Management, and the Creation of Shared Value Based 
on Competitive are all variables that affect Operational Effectiveness of World-Class Standard 
Schools. Consistent with the concept and theory of strategic change management (Bordum & 
Dahl Rendtorff, 2010; Kippenberger, 2014; Kotter & Schlesinger, 1979; Zhang et al., 2017). 
Strategic Change Management impact on the Creation of Shared Value Based on Competitive 
(Ebrahimnejad et al., 2019; Lozova & Tymoshenko, 2024).  Including, Strategic Change 
Management impact on Operational Effectiveness (Okolie & Memeh, 2022; Fok-Yew & 
Ahmad, 2014). 

Second, research results of managerial perspectives. From the finding that Strategic Change 
Management impact Operational Effectiveness. Therefore, Organizations should focus on 
Strategic Change Management by focusing on; 1) Planning Change 2) Coercive Isomorphism 
3) Strategic Balance 4) Sense Making.  

From the finding the Creation of Shared Value Based on Competitive impact Operational 



Phumsuwan & Lalaeng. 3919 

posthumanism.co.uk 

 

 

Effectiveness. Therefore, Organizations should focus on; 1) Creating value through 
collaborative organizational operations 2) Delivering service excellence 3) Responding with 
speed and agility.  

Acknowledgements 

The aforementioned project has been reviewed and approved according to the Standard 
Operating Procedures by Ethical Committee of Research Institute. The Research Ethics 
Committee of King Mongkut's Institute of Technology Ladkrabang has exempted the following 
study which is to be carried out in compliance with the international guidelines for human 
research protection as Declaration of Helsinki, The Belmont Report, CIOMS Guideline, 
International Conference on Harmonization in Good Clinical Practice (ICH-GCP) and 45CFR 
46.101(b). [Study code EC-KMITL_68_021]. 

References 
Abernethy, M. A., Dekker, H. C., & Grafton, J. (2020). The Influence of Performance Measurement on the 

Processual Dynamics of Strategic Change. Social Science Research Network. 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3650461 

Adekiya, A. A. (2016). Change, Customer Satisfaction and Competition: Issues from the Strategic 

Management Context. Journal of Economics, Business and Management, 3(2), 55–66. 

https://EconPapers.repec.org/RePEc:onl:ijebms:v:3:y:2016:i:2:p:55-66:id:200 

Adel, M. A. (2001). Change management strategies for successful ERP implementation. Journal of Business 

Process Management, 7(3), 266-275. 

Anders, B. (2010). The strategic balance in a change management perspective. Society and Business 

Review, 5(3), 245-258. doi:10.1108/17465681011079473 

Ansoff, H. I. (1980). Strategic issue management. Strategic Management Journal, 1(2), 131-148. 

Ash, R. C., & Persall, J. M. (2007). The school principal as chief learning officer: Seven exemplary schools. 

In D. Bonner (Ed.), Leading knowledge management and learning: Seventeen case studies from the 

real world of training Alexandria, VA: American Society for Training and Development. pp. 205-220. 

Bakir, B., & Prasetyoning Tyas, A. A. W. (2024). The Role of Change Management Strategies in Preparing 

Large Organizations in the Globalization Era: Leadership, Communication, Information Technology, 

and Employee Participation in Business Dynamics. Jurnal Minfo Polgan, 13(1), 469–480. 

https://doi.org/10.33395/jmp.v13i1.13689 

Bordum, A., & Dahl Rendtorff, J. (2010). The strategic balance in a change management perspective. 

Society and Business Review, 5(3), 245-258. doi:10.1108/17465681011079473 

Cohen, J. (1977). Statistical power analysis for the behavioral sciences. New York: Academic Press. Faul, 

F., Erdfelder, E., Lang, AG., & Buchner, A. (2007). G*Power 3: A flexible statistical power analysis 

program for the social, behavioral, and biomedical sciences. Behavior Research Methods, 39(2), 175–

191. 

Darmanto, A., Rahayu, B. S., & Wardaya, S. (2017). The role of organizational change and competitive 

excellence in optimizing the performance with the mixture of strategy based on demography. Polish 

Journal of Management Studies, 15(1), 37–47. https://doi.org/10.17512/PJMS.2017.15.1.04 

Davis, P. S., Allen, J. A., & Dibrell, C. (2012). Fostering strategic awareness at an organization's boundary. 

Leadership & Organization Development Journal, 33(4), 322-341. 

Deporter, Bobbi. (2000). The 8 Keys of Excellence: Principles to Live By. FL: Forum Learning. 

DiMaggio, P. J., & Powell, W. (1983). The Iron Cage Revisited: Institutional Isomorphism and Collective 

Rationality in Organizational Fields. American Sociology Review,48, 147-160. 

Domingues, A. R., Lozano, R., Ceulemans, K., & Ramos, T. B. (2017). Sustainability reporting in public 



3920 The Relationship between Strategic Change Management 

Journal of Posthumanism 

 

 

sector organisations: Exploring the relation between the reporting process and organisational change 

management for sustainability. J Environ Manage, 192, 292-30. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/28183029.doi:10.1016/j.jenvman.2017.01.074 

Ebrahimnejad, R., Milani, M., Faraji, Z., & Nemati-Anaraki, L. (2019). Creating Shared Value (CSV) and 

Creating Competitive Business.IGI Global, (432–453). https://doi.org/10.4018/978-1-5225-7265-

7.CH024 

Elsaman, H. A. (2024). Conceptualise the model of creating shared value, organisational performance and 

the mediating role of change management. SA Journal of Human Resource Management, 22. 

https://doi.org/10.4102/sajhrm.v22i0.2766 

Fok-Yew, O., & Ahmad, H. (2014). The Effect of Change Management on Operational Excellence in 

Electrical and Electronics Industry: Evidence from Malaysia. British Journal of Economics, 

Management and Trade, 4(8), 1285–1305. https://doi.org/10.9734/BJEMT/2014/9201 

Gheerawo, R., Flory, M., & Ivanova, N. (2020). Creative Leadership: Design meets neuroscience to 

transform leadership. Design Management Journal, 15(1), 102–117. 

https://doi.org/10.1111/DMJ.12063 

Glebovskiy, A. (2019). Criminogenic isomorphism and groupthink in the business context. International 

Journal of Organization Theory & Behavior, 22(1), 22-42. doi:10.1108/ijotb-03-2018-0024 

Gustafson, J., & Widerlund, M. (2010). Strategy and Change Management: A case study of Akademiska 

Hus Väst. Master of Science Thesis in the Master’s program Design and Construction Project. Chalmers 

University of Technology. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial least squares structural 

equation modeling (PLS- SEM) (2nd ed.). Thousand Oaks, CA: Sage 

Helpap, S., & Bekmeier-Feuerhahn, S. (2016). Employees’ emotions in change: advancing the sensemaking 

approach. Journal of Organizational Change Management, 29(6), 903-916. 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A New Criterion for Assessing Discriminant Validity in 

Variance-Based Structural Equation Modeling. Journal of the Academy of Marketing Science, 43, 115-

135. 

Hoelter, J. W. (1983). The analysis of covariance structures: Goodness-of-fit indices. Sociological Methods 

& Research, 11(3), 325-344. 

Inrak, C. (2008). Academic Administration and Supervision in Educational Institutions. 5th ed. Pattani: 

Educational Technology Division, Academic Services Office, Prince of Songkla University, Pattani 

Campus. 

Kakabadse, A. (1987). Planning for Change. Management Decision, 25(4), 22-27. 

doi:https://doi.org/10.1108/eb001457 

Kaplan, R.S. and Norton, D.P. (1996a). The Balanced Scorecard: Translating Strategy into Action, Harvard 

Business School Press, Boston, MA. 

Kippenberger, T. (2014). A new way to create strategic change?. 5, 11-13. 

Koch, J., Gritsch, A., & Reinhart, G. (2016). Process design for the management of changes in 

manufacturing: Toward a Manufacturing Change Management process. CIRP Journal of 

Manufacturing Science and Technology, 14, 10 - 19. doi:10.1016/j.cirpj.2016.04.010 

Kotter, J. P. (1990). A Force for Change – How Leadership Differs from Management. New York,NY: The 

Free Press 

Kotter, J. P. (1996). Leading Change. Boston: Harvard Business School Press. 

Kotter, J. P. (2016). 8 Steps To Accelerate Change in 2015 (eBook). In. 

Kotter, J. P., & Cohen, D. (2002). The Heart of Change. Boston: Harvard Business School 

Lewin, K. (1951). Field Theory in Social Science. New York: Harper & Row. 



Phumsuwan & Lalaeng. 3921 

posthumanism.co.uk 

 

 

Lies, J. (2012). Internal communication as power management in change processes: Study on the 

possibilities and the reality of change communications. Public Relations Review, 38(2), 255-261. 

doi:10.1016/j.pubrev.2011.12.015 

Lozova, O., & Tymoshenko, I. V. (2024). Management of Strategic Changes of the Enterprise: Proactive 

Approach and Personnel Potential. Ekonomìka: Realìï Času, 5(75), 51–58. 

https://doi.org/10.15276/etr.05.2024.6 

Lu, D., Betts, A., & Croom, S. (2011). Re-investigating business excellence: Values, measures and a 

framework. Total Quality Management & Business Excellence, 22(12), 1263–1276. 

https://doi.org/10.1080/14783363.2011.631336 

Majeed, S. (2011). The Impact of Competitive Advantage on Organizational Performance. European Journal 

of Business and Management, 3(4), 191–196. 

https://www.iiste.org/Journals/index.php/EJBM/article/download/306/193 

Malakul Na Ayutthaya, P. (2009). Change Management. Bangkok: Department of Public Administration, 

Faculty of Political Science, Chulalongkorn University. 

Matveeva, A., Yalunina, E., Boger, A., & Neustroev, M. (2024). Creative leadership in modern 

management: methods, techniques, and their impact on company competitiveness. Московский 

Экономический Журнал, 310–338. https://doi.org/10.55186/2413046x_2024_9_7_331 

Meyer, J. W., & Rowan, B. (1977). Institutional Organizations: Formal Structure as Myth and Ceremony. 

American Journal of Sociology, 83, 340-363. 

Moon, M. Y., & Rausch, E. (2009). Making sense of common sense for change management buy‐in. 

Management Decision, 47(3), 518-532. doi:10.1108/00251740910946769  

Office of Secondary Education Administration. (2018). Guidelines for the Operation of World-Class 

Standard Schools, revised 2018. Bangkok: Ministry of Education. 

Okolie, U. C., & Memeh, N. J. (2022). Influence of change management on modern organizational 

efficiency. Jurnal Riset Ekonomi Dan Bisnis, 15(3), 171. https://doi.org/10.26623/jreb.v15i3.5352 

Omari, S., & Ateka, M. (2013). The influence of strategic change management practices on organizational 

performance: a case of the operations of soft drink industries in western kenya. International Journal of 

Human Resource and Procurement, 1 (4), 557-567. 

Panayides, P. M. (2007). The impact of organizational learning on relationship orientation, logistics service 

effectiveness and performance. Industrial marketing management, 36(1), 68-80. 

Patipan, k. (2556). A structural equation model of creative leadership for vocational college administrators. 

A thesis submitted in partial fulfillment of the requirements for the degree of doctor of philosophy in 

educational administration. Graduate school khon kaen university. 

Pine, B., & Gilmore, J. H. (1998). Welcome to the experience economy. Harvard Business Review, July-

August, 97-105. 

Porter, E. M., & Kramer, M. (2011). The Big Idea: Creating Shared Value. How to Reinvent Capitalism—

and Unleash a Wave of Innovation and Growth. Harvard Business Review, 89(1-2), 62-77. 

Press 

Reis, D. A. dos, Pena, L., & Gillis, G. (2011). Competitive excellence in the global supply chain. 

International Journal of Services, Economics and Management, 3(2), 157–169. 

https://doi.org/10.1504/IJSEM.2011.039431 

Ringle, C.M., & Sarstedt, M. (2016). Gain more insight from your PLS-SEM results: The importance-

performance map analysis. Industrial Management & Data Systems, 116(9), 1865-1886. 

Salman, D. A., & Auso, K. A. (2022). The Sequential Influence of Creative Leadership and Organizational 

Environment on Strategic Performance. Journal of Environmental and Public Health, 2022, 1–8. 

https://doi.org/10.1155/2022/5948806 



3922 The Relationship between Strategic Change Management 

Journal of Posthumanism 

 

 

Schell, C. (1 9 9 1 ) . Action Planning: A Programmed Approach for Managing Change. Leadership & 

Organization Development Journal, 12(1), 28-32. 

Sila, K. (2013). The study of formative leadership of school principals in the school under the bangkok 

metropolis, administrative office of bangkhen disdrict. Master of Education Degree in Educational 

Administration. Srinakharinwirot University. 

Sohmen, V. S. (2015). Reflections on Creative Leadership. International Journal of Global Business, 8 (1), 

1-14. 

Sujova, A., & Rajnoha, R. (2012). The Management Model of Strategic Change based on Process Principles. 

Procedia - Social and Behavioral Sciences, 62, 1286-1291. doi:10.1016/j.sbspro.2012.09.220 

Tenenhaus, M., Vinzi, V. E., Chatelin, Y. M., & Lauro, C. (2005). PLS path modeling. Computational 

Statistics & Data Analysis. 48(1), 159-205. 

Teresa L. Scheid, & Suchman, M. C. (2001). Ritual conformity to the Americans with disabilities act: 

Coercive and normative isomorphism. Emerald Group Publishing Limited, 8, 105-140. 

Van der Heijden, A., Millar, C., Cramer, J. M., & Driessen, P. P. J. (2012). Change agent sensemaking for 

sustainability in a multinational subsidiary. Journal of Organizational Change Management, 25 (4), 535 

- 559. doi:10.1108/09534811211239218 

Van Woerkum, C. M. J., Aarts, M. N. C., & Grip, K. d. (2007). Creativity, planning and organizational 

change. Journal of Organizational Change Management, 20(6), 847-865. 

Voet, J. v. d. (2014). The effectiveness and specificity of change management in a public organization: 

Transformational leadership and a bureaucratic organizational structure. Elsevier Ltd, 32, 373 – 382 

Wiratchai, N. (1999). LISREL Model: Statistical Analysis for Research (3rd. edition). Bangkok: 

Chulalongkorn University Printing House. 

Wongprasit, R. (2013). Creating shared value, good practices for society. Bangkok University Academic 

Journal. 33(3), 75 – 81. 

Zhang, Y., Liang, Q., & Fan, P. (2017). Strategic core change, faultlines and team flux: insight from 

punctuated equilibrium model. Journal of Organizational Change Management, 30(1), 54-75. 
 


